
   

 

 

 

 
ABSTRACT 

 
Religion and Entrepreneurship:  

The Role of Religious Beliefs and Values on Female Entrepreneurship1 
 

Jenna Griebel Rogers, Ph.D. 

Chair: Jerry Z. Park, Ph.D. 
 

 This dissertation examines the role that religion plays in women’s 

entrepreneurship. After an introductory chapter, Chapter Two begins with an examination 

of the religious context of an area and its effect on the number and size of women owned 

businesses within that area. The religious context of an area creates a ‘moral community’, 

leading to social norms based upon religious values for the whole community, regardless 

of an individual’s religious affiliation. We find that the religious context of an area is 

influential in both the number and size of women owned businesses within that area.  

After examining the role of religion at the contextual level, Chapter Three looks at 

the role that religion plays in women’s strategies for handling work family conflict. 

Through qualitative interviews with 37 Christian women we find that religion influences 

the habitus of the women, shaping how they perceive work family conflict, as well as 

how they choose to handle that conflict.  

1 This project was made possible through the National Science Foundation Grant 
#0925907, the Student Research Award from the Society for the Scientific Study of 
Religion and the Fitcher Grant from the Association for the Sociology of Religion. 
 

 
 

                                                 



   

 Chapter Four looks at the association between religion and women’s motivations 

to start a business as well as the characteristics (such as size, profit, time and growth) of 

that business. Through a sample of women entrepreneurs, including religious and non-

religious women, the effects of church attendance and religious tradition on these 

entrepreneurial outcomes are examined. Findings show that both church attendance and 

religious tradition are significant in both the motivation to start a business as well as the 

characteristics of this business for women.  

 The final chapter briefly reviews the findings of the empirical chapters as well as 

how they fill a notable gap in the research. Finally, we discuss how these findings are of 

importance for future research and suggest some potentially helpful future research ideas.  
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CHAPTER ONE 
 

Introduction 
 

 
Overview 

 
 

Entrepreneurship in Society 

Entrepreneurial behavior is the driving force behind a capitalist system (Ireland 

and Webb 2007) and developed countries continue to shift toward an entrepreneurial 

based economy (Audretsch and Thurik 2001). As such, characterizing entrepreneurial 

activity is vital to understanding economic systems and society at large. An entrepreneur 

is one who possesses a new enterprise, venture or idea and also assumes the 

accountability for the risk and outcome (Sullivan and Sheffrin 2003), or one who 

assembles resources (such as innovations, capital, knowledge) in order to transform them 

into economic goods (Reynolds 2007). 

While entrepreneurial activity in the United States remains dominated by men, 

women are increasingly pursuing career paths as entrepreneurs (Langowitz and Minniti 

2007; Greene et al. 2003; Koper 1993). Despite this growing number, the number of 

women involved in starting a business is significantly and systematically lower than that 

of men (Delmar and Davidsson 2000; Langowitz and Minniti 2007). Preferences, 

motivations and expectations in entrepreneurial behavior are not distributed randomly 

between the two genders (Bielby and Bielby 1984; Kepler, Shane and Heights 2007) and 

that women face specific barriers when starting a business (Verheul and Thurik 2001). 

However, the gendered perspective of business ownership remains notably understudied 
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(Bird and Brush 2002; Bruni 2004), and the majority of the research has been based 

around male entrepreneurial activity (Gallos 1989). This creates the potential for 

marginalization of female entrepreneurs (Baker et al. 1997; Eddleston and Powell 2007) 

and may miss contextual factors (such as family) that might affect access women’s access 

to entrepreneurial opportunities (Brush and Hisrich 1999).  This concern has led to a call 

for studies that investigate business ownership from the perspective of women (Bird and 

Brush 2002; Marlow and Patton 2005).  

 
Entrepreneurial Activity and the Role of Values 
 

Previous work has attempted to account for the differences in male and female 

entrepreneurial activity. Common explanations for the gender differences in 

entrepreneurship use role investment theory (Bielby and Bielby 1984) and social role 

theory (Eagly and Karau 2002), which attribute entrepreneurial propensities to different 

socialization processes that men and women face in society. A person’s gender identity 

and socialized role account for how female and male entrepreneurs vary in their careers 

(Eddleston and Powell 2007). Furthermore, the difference between genders may be 

attributed to definitions of success that vary between genders and come from difference 

in their underlying values, a product of their socialization (Orser and Dyke, 2009). 

This finding has been supported by several studies indicating that male and 

female entrepreneurs define success differently (Cater and Cannon 1988; Lee-Gosselin 

and Frise 1990; Orser and Dyke 2009; Ruderman et al. 1999). Men and women evaluate 

success in the workplace and at home across different sets of criteria (Kagan 1993; Parker 

and Chusmir 1992; Sturges 1999). An entrepreneur’s definition of success shapes his or 

her views about family and work trade-offs (Schein 1975; Krueger, Reilly and Scarsrud 
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1997; Sapienzaet al. 1998). Women entrepreneurs are less likely to value monetary 

success criteria and more likely to value quality of networks, flexibility, ability to choose 

daily activities and quality of life (Fenwick and Hutton 2000). These differences in how 

success is defined are reflections of the underlying values that men and women 

entrepreneurs hold.  

Values have been shown to have a strong impact on business decisions amongst 

entrepreneurs (Angelidis and Ibrahim 2004; Hambrick and Mason 1984; Rokeach 1973; 

Schein 1990; Griebel, Park, and Neubert 2014; Rogers and Franzen 2014). Socialization 

plays a large influential role in defining these values, and socialization thus informs a 

woman entrepreneur’s definition of success and how she makes her business decisions. 

This study will build upon these ideas, specifically looking at the role religion plays as a 

socializing agent, thus influencing entrepreneurial behavior.  

 
Religion as an Institutional Influence on Female Entrepreneurship 
 

While the literature attributes the differences in male and female entrepreneurial 

behavior to the different values and roles that men and women have been socialized into, 

the literature has yet to consider the institutional effect of religion in this process of 

socialization. This study proposes that religion is one of the key influences and 

socializing factors in shaping women’s gender roles, and thus a woman’s religion will 

have an impact on her entrepreneurial behavior.   

Religion has been shown to play a strong role on women’s gender role attitudes 

(Bartkowski 1999; Bartkowski and Jen’nan Ghazal Read 2003; Hardacre 1997; Hartman 

and Hartman 1996; Heaton and Cornwall 1989; Lehrer 1995; Mosher, Williams, and 

Johnson 1992; Sherkat 2000; Wilcox and Jelen 1991). Traditional ideals about family life 

3 
 



   

and gender roles have their roots in religion (Read and Eagle 2011). Discussions of 

family ideals, including specific roles and responsibilities for men and women, have long 

been a key part of religious discourse (Edgell 2006; Sherkat and Ellison 1999). In 

particular, conservative religions tend to promote gender essentialist ideologies and have 

developed versions of the separate spheres: men’s activities focus on the public sphere 

(work) and women’s activities focus on the private sphere (the home) (Bendroth 2002; 

Christiano 2000; Sherkat and Ellison 1999). As such, a woman’s religion will have an 

impact on the way in which she views her role in the family, her priorities and values 

concerning the family and work, and the decisions she makes which affect her work 

family balance.  

Two important points emerge. The first is that there is a lack of research which 

fully explains women’s entrepreneurial activity, particularly in the area of institutional 

influences. The second is that religion plays a strong influence on the gender roles that a 

women is socialized into, affecting her views of the family and her role and responsibility 

within the family. This dissertation will bring these ideas together in order to more fully 

understand female entrepreneurship. This study proposes that religion influences the 

gender roles that a woman is socialized into. These gender roles then shape the attitudes, 

behaviors and preferences that shape the decisions that women make regarding their 

entrepreneurial behavior. Thus a woman’s religious beliefs and affiliation will have an 

impact on her entrepreneurial behavior. 
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Chapters 

This dissertation will examine the influence of religion on female 

entrepreneurship in three different ways. First, we will look at the contextual effects of 

religion and women’s business start-ups. Next, we will look at entrepreneurial Christian 

women’s strategies to handle work family conflict, including the strategy used to start a 

business. Finally we will look at the effect that religiosity has on entrepreneurial 

motivations and characteristics.  

Our first chapter examines large scale socialization processes by looking at how 

the religious context of an area affects the number and size of women owned businesses. 

Based upon the moral community thesis, this chapter tests the idea that the religious 

values and beliefs of a group will diffuse throughout an area via individual interactions. 

These values and beliefs spread, creating a social norm, a moral community based upon 

the religious value of a group. This social norm will then influence the behaviors of all 

women in the area, including those who are not a part of the religious group. Thus the 

religious context of an area will influence the career decisions of the women who live in 

that area. Through the use of spatial regression models this chapter finds that the religious 

context of an area has significant influence in women’s decisions to start businesses in 

that area. This supports the idea that religion socializes women into certain values which 

then affect their entrepreneurial behavior. Data for this chapter is taken from the USA 

Counties Database, the 2007 Survey of Business Owners and InfoGroup’s 2009 Religion 

Reports. These data sources were merged together and used in the spatial models to 

determine the effects of religious context on the amount and size of female businesses in 

the area.  

5 
 



   

Chapter Two examines the link between work family conflict strategies and 

religion. This chapter theorizes that a woman’s habitus is influenced by her religion. Thus 

when a woman faces work family conflict, the set of strategies that arise as options are 

created and constrained in part by her religious beliefs and values.  . In particular, this 

chapter demonstrates that religious beliefs play a role in the decision for a woman to start 

a business, and they shape what these businesses look like in terms of type and size. This 

influence however is still superseded by a woman’s economic constraints, as religious 

influence is often overruled by financial need. Data for this chapter is taken from 37 

qualitative interviews with fulltime employed Christian women entrepreneurs from 

regions across the United States and who are a part of the Catholic, Mainline Protestant, 

Evangelical Protestant and Black Protestant religious traditions.   

The third chapter looks at the effect of religious behavior and affiliation on the 

motivation and characteristics of women owned businesses. Through a sample of female 

entrepreneurs this study tests the relationship of both church attendance and religious 

tradition on the motivations for women to start businesses and on business characteristics 

(such as time commitments, size, profit and desire to grow the business). Findings show 

that church attendance and religious tradition are significant on the above variables. Data 

for this study comes from a survey of 200 female entrepreneurs which looked at 

religious, family and business outcomes.   

The final chapter serves as a conclusion, giving an overview of the findings as 

well as highlighting the contributions and implications of the study. This chapter also 

makes suggestions for future research. In particular this chapter discussed the importance 

of looking at religious values when trying to understand women’s entrepreneurship as 
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well as the idea that entrepreneurship is seen as a solution to work family conflict for 

women today. 
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CHAPTER TWO 
 

The Effects of Religious Context on the Amount and Size of Women Owned Businesses 
 
 

 Introduction 

While the number of small businesses started and owned by women is growing, it 

still lags behind that of men (Anna et al. 2000). The gender gap in business startups has 

been attributed to the different socialization processes that men and women are subjected 

to in our society (Eddleston and Powell 2007; Orser and Dyke 2009). This chapter further 

explains how socialization processes play a role in women’s entrepreneurial decisions by 

exploring the role of religion. Religion has been shown to be a key socializing factor in 

gender role attitudes, specifically with views on the family and work (Bartkowski 1999; 

Bartkowski and Read 2003; Edgell 2006; Sherkat and Ellison 1999). By extension 

religion influences women’s decisions about starting and owning businesses.  

Socialization processes do not happen in a vacuum, but instead are intermingled 

and created in numerous personal daily interactions (Ridgeway 2009). The religious 

context of an area where these interactions take place serve as a ‘moral community’ 

which affects individual relationships and action. Using spatial regression models which 

allow us to control for the geographically linked relationships related to our outcome 

(Anselin 2003) this paper will look specifically at the relationship between the religious 

context of an area and the number of women owned businesses and their size. This paper 

argues that the proportion of religious traditions in an area will affect the number of 

women owned businesses. Thus the religious context of the area that a woman lives in 

will influence her choice to own a businesses as well as the size of this business.   

8 
 



   

Background 
 
 

Female Entrepreneurship and Religion 

Entrepreneurial behavior is a driving force behind capitalism in the United States 

(Ireland and Webb 2007) and women are increasingly choosing to pursue careers as 

entrepreneurs (Greene et al. 2003). Despite this growing number the share of women 

entrepreneurs is still disproportionately low compared with their participation in the labor 

force (Anna et al. 2000). Common explanations for the gender differences in 

entrepreneurship use role investment theory (Bielby and Bielby 1984) and social role 

theory (Eagly and Karau 2002) which attribute entrepreneurial propensities to the 

different socialization processes that men and women are faced with in society. Thus a 

person’s gender identity and the role that they have been socialized into based upon this 

account for how female and male entrepreneurs vary in their careers (Eddleston and 

Powell 2007). More recently Orser and Dyke (2009) have further explained the gender 

differences in entrepreneurial activity by attributing it to the way in which each defines 

success which comes from difference in their underlying values, a product of their 

socialization. This paper will further examine socialization by looking at the specific role 

of religion. 

As one of the key socializing agents in our society, religion has a strong role on 

women’s gender role attitudes (Bartkowski 1999; Bartkowski and Read 2003; Hardacre 

1997; Hartman and Hartman 1996; Heaton and Cornwall 1989; Lehrer 1995; Mosher, 

Williams and Johnson 1992; Sherkat 2000; Wilcox and Jelen 1991). Research has shown 

that traditional ideals about family life and gender roles have their roots in religion (Read 

and Eagle 2011) and discussions of family ideals, including specific roles and 
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responsibilities for men and women, have long been a key part of religious discourse 

(Edgell 2006; Sherkat and Ellison 1999). Religious institutions tend to promote 

ideologies that essentialize men and women. This serves as justification for the separate 

spheres, where men’s activities focus on the public realm (work) and women’s activities 

focus on the private sphere (the home) (Bendroth 2002; Christiano 2000; Sherkat and 

Ellison 1999). In particular, conservative Protestants (about one third of church 

attendees) support traditional gender roles as well as most Catholic parishes (Ecklund 

2003; Gallagher 2003; Gallagher and Smith 1999; Woodberry and Smith 1998). Thus a 

woman’s religion will have an impact on the way in which she views her role in the 

family, her priorities and values are concerning the family, and the decisions she makes 

which affect her family life, including the type of work she chooses.  

 
Religious Context 
 

While a woman’s personal religious beliefs will have an impact on her decision to 

start or own a business, the religious context of the area one lives may also affect their 

decisions. As mentioned above, religious institutions tend to be highly concerned with the 

production of family life (Christiano 2000; Edgell 2006), often idealizing certain family 

forms and functions and claiming them to be moral, legitimate and valuable (Bellah 

1991; Bendroth 2002; Christiano 2000). As such, the construction of the ‘moral family’ 

has been determined largely by religious discourse (Christiano 2000; Edgell 2006; 

Sherkat and Ellison 1999). While this notion of what is a ‘morally correct’ family is 

present in religious communities and congregations as well as individual families through 

these religious beliefs, these views regarding which family forms are ideal or ‘good’ can 

also be influential in the wider community.  
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Durkheim touches on this phenomenon when defining religion as a “unified 

system of beliefs and practices relative to sacred things” that unites adherents into a 

“moral community” (Durkheim 1995:44). For Durkheim moral communities are 

characterized by high consensus regarding communal norms and the religious beliefs that 

legitimate these norms. Stark argues that religion plays a crucial role in influencing 

conformity to social norms, and that religion must be considered not only an individual 

trait but also a property of the community more generally (1984). The more unified a 

particular context is with respect to religion, the more it can function as a moral 

community. The moral communities’ thesis suggests that these communities will be the 

most effective at enforcing social norms. 

In more recent research, studies have shown how the concept of moral 

communities helps us to understand how the social context influences human behavior, 

particularly when looking at deviance and crime (Lee and Bartkowski 2004; Regnerus 

2003; Stark 1996), but also more family-related topics such as cohabitation (Gault-

Sherman and Draper 2012) and divorce (Glass and Levchak 2013).  These studies find 

that the more pervasive a given religious network is within a geographic area, the 

stronger the correlated values are within the community. Thus regardless of an 

individual’s religious affiliation, the religious context of an area can create a ‘moral 

community’ or a social norm according to the values of the religion. This moral 

community will then influence the behaviors of the individuals within the area through 

socialization processes.  

Socialization processes take place through repeated interactions in daily life 

(Ridgeway 2009). The values of the dominant group in an area will be spread through the 
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interactions they have with others who are not a part of that group. The social norms of 

the dominant group in an area create a type of moral community which pressures 

everyone in the area to follow the values of the dominant group. For example, a 

nonreligious woman living in an area where there is a large concentration of conservative 

Protestants will have multiple interactions with individuals from this group on a daily 

basis. These interactions will, over time, socialize the woman to conform to conservative 

Protestants values, even though she herself is not a member of this religious group.  The 

values of the conservative Protestant group create a social norm for the area.  

Thus the religious context of an area will be important when looking at individual 

behaviors. Decisions relating to the family will be particularly influenced by these social 

norms and moral communities due to the strong influence that religion has on family 

norms and women’s roles and responsibilities within the family. Women belonging to 

religious affiliations with traditional gender roles will feel as though their main 

responsibility and role is taking care of the family. Thus the amount of time that they 

want to spend away from the home at work will be low. Due to the traditional view of 

gender roles that conservative Protestants and Catholics hold we would expect that 

women’s decisions around work, such as whether or not to start a business will be 

influenced by the proportions of these religious traditions living in the area. This leads us 

to our first hypothesis: 

Hypothesis 1a: The religious context of an area will have an effect on the 
proportion of women owned businesses in that area. In particular, the proportion 
of conservative religious groups, such as evangelicals and Catholics, will have a 
negative relationship to the proportion of female owned businesses in that area.  
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Along with influencing whether or not a woman will own a business, the religious 

context should also affect the characteristics (such as size) of that business. If the social 

norm of an area puts pressure on women to have her role be at home with the family, then 

we would expect that the size of the businesses which are owned in these areas are small, 

allowing for the woman to work from home and have more time and energy for her 

family.  Owning a business with no employees that can be run from home is very 

different than owning a business with multiple employees. The amount of time and 

energy that go into running a business with no employees compared to running one with 

100 employees is very different. While not all businesses with no employees are based 

from the home, due to the limitations of the size of one’s home, businesses which are 

more than a few employees will mean that the operations are based away from the home. 

Thus the size of the business correlates with the time and energy put in as well as the 

primary location that the woman works from. Thus our second hypothesis states: 

Hypothesis 1b: The religious context of an area will have an effect on the size of 
the female owned businesses in that area. In particular, the proportion of 
conservative religious groups, such as evangelicals and Catholics, will have a 
negative relationship with the size of the women owned businesses in that area.  

 
 

Data and Methods 

The data for this study was taken from three main sources. The first is the USA 

Counties database, which is run by the US Census Bureau. The USA Counties database 

features over 6,600 data items for the United States at the county level. These items are 

pulled using a variety of sources including data from the 2005-2009 American 

Community Survey and the 2007 economic census. Data from the USA County Database 

was used to control for the education level (the proportion of those who have a college 

13 
 



   

degree), the unemployment rate, total population, average personal income, the 

proportion of Hispanic and Blacks, and the proportion that is urban for each of the 

counties in order to distill the effect of religion context on the number and size of 

businesses started by women. These controls were added in due to their significance in 

explaining business startups in previous research (Langowitz and Minniti 2007; Reynolds 

1997; Storey 1994).  

The second source of data was the 2007 Survey of Business Owners, which was a 

part of the 2007 economic census1. Approximately 2.3 million businesses received the 

2007 Survey of Small Businesses. This survey asks about information on the 

characteristics of the business as well as on the owners. This survey is particularly useful 

for this study as it contains county level geographic information, the gender of the 

business owners as well as the size of the businesses. Data from the 2007 Survey of 

Business Owners was taken to account for the number of women owned businesses and 

the total number of paid employees in these firms for each of the 3069 counties. This data 

was only available at the county level, thus we cannot know the religion of the individual 

business owner.  

The second data source used is from InfoGroup’s 2009 Religion Reports, 

available through The Association of Religion Data Archives (ARDA). ARDA staff built 

their categorization scheme based upon Steensland et al. (2000) and used Melton (2009) 

and Mead and Hill (1995) to categorize additional denominations not found within 

Steensland et al.’s (2000) categorization. Following Steensland et al. (2000), we 

collapsed various religious traditions with lower adherence rates (e.g., Hindus, Buddhists, 

etc.) into an “other” category. This data includes the number of members affiliated with 

1 Link to US 2007 Economic Census: http://www.census.gov/econ/census/ 
14 

 

                                                 



   

each religious tradition, which was then used to calculate area religious proportions using 

the 2007 census population estimates. This allowed us to look at the religious context of 

the area through the proportion of different religious groups present in the county of 

interest as well as in the surrounding counties. 

  
Analytic Method 

This paper argues that the religious context of a geographic location will be 

associated with the amount and size of female owned businesses within those areas. This 

argument will be tested by using spatial models. Spatial models were chosen as the 

appropriate method due to our argument that moral communities and socialization 

processes operate at the communal, not individual level. In looking at whether the 

proportion of a religious tradition influences the number of female owned businesses in 

the area, our dependent variable remains at the communal level. In looking at the effects 

of religious context on one geographic area, we must also keep in mind that these areas 

do not have set physical boundaries. That is ideas, beliefs, resources and people move 

back and forth from one area to another. The analysis must thus not only take into 

account the contextual factors of one area, but must allow for the movement of norms and 

resources from one area to another. In trying to understand the relationship between the 

religious context of an area and the number of women owned businesses in that area, we 

must also control for the influence that neighboring areas will have on the number of 

women owned businesses. These models control for the influence or diffusion of 

contextual factors from neighboring areas and therefore accurately measure the 

association between the religion of an area and the number of female owned businesses 

and their size.  
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To model the effect of religion on the number of women owned businesses and 

the total number of paid employees in these businesses a spatial lag model and a spatial 

error model were used.  Spatial lag models insert a spatial autoregressive parameter into 

the regression equation and spatial error models insert the spatial autocorrelation term 

within the error term of the regression equation allowing for the contextual effects of the 

neighboring areas to be taken into account when running the regressions, thus creating 

the spatial regressions (Morenoff 2003).  The type of spatial model used was determined 

according the (Anselin’s 2005 diagnostics tests (available from the author upon request).  

 
Measures 
 

The two key dependent variables in this study are the total number of women 

owned businesses in each county and the total number of paid employees in each of the 

women owned businesses in each county. These variables were taken from the Survey of 

Business Owners described earlier. Basic demographics were also controlled for. The 

education level of the area is controlled for by taking the proportion of people who have a 

college degree in each county. The proportion of Black and Hispanic residents along with 

the percent urban (the number of people in the area who live in an ‘urban center’ as 

opposed to a rural area) and unemployment in each county was used as controls. Average 

individual income and the total population of each area were also added in as controls.  

Along with the basic demographic controls, I have included the proportion of the 

population in each area that is a member of each different religious tradition.  This allows 

us to measure and control for the effect that greater or lesser presence of each religious 

tradition may have on the proportion women owned businesses of that area and 

specifically to account for the comparative effects of evangelical and catholic presence in 
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a county.  I have also included a measure similar to the Herfindahl index, which is a 

measure of religious dissimilarity (see Lieberson 1969).  Higher scores reflect an area 

where any single resident will tend to be religiously heterogeneous from other residents 

in the same area. This measure is included to control for religious pluralism in an area; 

greater religious similarity in an area increases the probability of a moral community 

effect (Stark 1984). 

Finally, we have created a spatial lag and a spatial error term for our analysis.  

The term relates specifically to the dependent variable, allowing us to control for the 

effect that variations of the dependent variable in adjacent areas may have on our focal 

area’s outcome. We also ensured that there were no spatial islands, counties which were 

not connected to neighbors through looking at the connectivity distribution (available 

upon request). 

 
Results 

 
In looking at the boxmap (figure 1), we find that the number of women owned 

businesses varies across the United States. Areas next to each other cluster together on 

the number of women owned businesses and size, demonstrating that there is movement 

and diffusion within these areas; however there is not a regional pattern. A regional 

pattern that would signal a need for a spatial regime would have all the counties in a 

region (such as the south) in the same quartile for the dependent variable. This would 

signal that there is something within that region specifically that is affecting the number 

 of women owned businesses. Instead when we look at the boxmap we find that within 

each of the regions there are clusters or pockets of different proportions of women owned 

businesses. This is normal and supports our assumption that the factors affecting the 
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amount of women owned businesses in one area are not geographically bound and thus 

also have an effect on the surrounding areas, leading to the need for a spatial analyses. 

Due to this lack of a large regional geographic pattern with the number of businesses 

owned by women, a spatial regime was not tested. Thus we are assuming, based upon the  

geographic patterns that can be seen in the boxmap that the mechanisms behind women 

owning businesses functions in the same manner across all areas of the United States and 

is not affected by specific regional effects.  

 

 

Figure 2.1. Box map of the Number of Women Owned Businesses 

 
 To help facilitate the discussion about how the concentration of women owned 

businesses in one area affects those around it (and to support the need to control for it in 

the models), local spatial autocorrelation maps have been included (see figure 2) (Anselin 
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2003). These maps help to demonstrate the relationship between the county of interest 

and the surrounding counties. In these maps, positive spatial autocorrelation is defined by 

areas where a statistically significant relationship is present between a measure and its 

spatially weighted counterpart. For example, if the proportion of women owned 

businesses is high in a focal area and the first-order term (i.e. contiguous neighbors) for 

spatially weighted women owned businesses is also high, then the spatial autocorrelation 

is positive and significant. Likewise, if the proportion of women owned businesses is low 

and the first-order spatially weighted term is low, then the spatial autocorrelation is 

negative and significant. The autocorrelation tells us about the relationship between the 

number of women owned businesses in one area and the number of women owned 

businesses in the surrounding areas. Thus in a county with significant positive spatial 

autocorrelation, the number of women owned businesses is high and the number of 

women owned businesses in the surrounding areas are also high. This is likely due to the 

movement of people, values and resources between neighboring counties. Likewise, in a 

county with a negative significant spatial autocorrelation, the number of women owned 

business in that county is low and the number in the surrounding counties is also low. 

Again, one can theorize that whatever contextual factors are limiting the number of 

female owned businesses in one area are also affecting the surrounding areas. In counties 

where there is no significant autocorrelation, this means that there is no statistically 

significant relationship between the number of women owned businesses in one area and 

its surrounding areas.  

The significance of the autocorrelation relationship between counties is 

determined using the Moran’s I statistic (Anselin 2003). This statistic allows us to 
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determine if the spatial autocorrelation is significant or not. This test yields a significant 

Moran statistic of .3514 (p<.0001), showing that autocorrelation is significant when 

looking at the number of women owned businesses in each county. From these results we 

can infer that there is some type of relationship or pattern between the number of women 

owned businesses in an area and the number in the area surrounding it. For example, L.A. 

County has high spatial autocorrelation with its surrounding counties. This means that 

there a high number of women owned businesses in L.A. County and also in its 

surrounding counties. This is most likely due to the high frequency of interactions 

between individuals in these counties as people are often transitioning between these 

areas. 

These pockets of diffusion demonstrate that the factors which affect the number 

of women owned businesses in one county are bleeding over and affecting the 

surrounding counties. In running our analyses we want to ensure that we are controlling 

for these diffusion effects (using the spatial lag and error terms in the regression) so that 

we can understand the full association of the proportion of religious traditions on the 

number of women owned businesses in that area.  
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Figure 2.2. Lisa Cluster Map of the Number of Women Owned Businesses 

 
In looking at the boxmap (Figure 3) for the total number of employees in women 

owned businesses we find that once again the pattern varies across the United States and 

that there is not a regional pattern which would justify testing for a spatial regime. There 

are however still clusters of counties where the number of women owned businesses are 

similar. These clusters however appear in all the regions and do not create a full regional 

pattern. Due to this lack of regional pattern there was no test for a spatial regime. The 

clustering of the distribution of the size of women owned businesses across the United 

States is not surprising since social norms and values are not geographically bound but 

spread with the interactions of individuals or through exposure  to different institutions. 

From this map we see that larger women-owned businesses occur more frequently on the 

coastal areas and larger cities than in the more rural areas of the United States. This 

supports the basis of this type of analyses that when looking at the contextual effects of 

one county, the effects of the surrounding county need to be taken into account.  
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Figure 2.3. Boxmap of the Size of Women Owned Businesses 

 
The local spatial autocorrelation maps for the total number of employees in 

women owned businesses are also included (Figure 4). The Moran’s I statistic was .3230 

(p<.0001). Thus from these results we can infer that there is some type of relationship or 

pattern between the number of employees in women owned businesses in an area and the 

area surrounding it. The clusters or pockets of diffusion are important to note however, as 

these are the areas in which the size of the business is influenced by the size of the 

businesses in the surrounding areas. This once again supports the need to control for the 

diffusion of these factors from one area to another in order to find the full association 

between the religious context of an area and the size of the women owned businesses in 

that area.  
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Figure 2.4. Lisa Cluster Map of the Size of Women Owned Businesses 

 
Table 1 shows the spatial regression results for the number of women owned 

businesses. Higher average levels of education (proportion that has a college degree), 

total population, individual income, and proportion of Hispanics in general within the 

focal area all have a positive relationship with the number of women owned businesses in 

that area. Interestingly, higher average levels of unemployment also have a positive 

relationship with the number of women owned businesses in the area. Greater urbanicity 

of county has a negative relationship with the number of women owned businesses in that 

area.  

The religious context of the area also has an effect on the number of women 

owned businesses. The proportion of Catholics in the area has a negative relationship 

with the number of women owned businesses in that area, while the proportion of 

Evangelical members in an area has a positive relationship with the number of women 

owned businesses. Thus we find that part of hypothesis 1a holds true. The unexpected 
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positive effect of greater evangelical presence in an area on the number of women owned 

businesses warrants some explanation which I provide in the discussion. 

 
Table 1. Spatial Regression of the Number of Women Owned Businesses 

 
Variables Estimate Standard Error 

Constant -2247.42* 242.17 
Spatial Weight (Lambda) .411* .00 
Religious Context   
Proportion Evangelical 911.78* 315.17 
Proportion Mainline Protestant 189.50 386.53 
Proportion Black Protestant -6197.39* 2123.409 
Proportion Catholic -1854.42* 412.34 
Proportion Jewish 38018* 13742.55 
Proportion Other -1043.43 945.61 
Herfindahl Index 372.67 254.49 
County Averages   
Population .03* .00 
Income Level .06* .01 
Unemployment 31.24* 11.08 
Proportion Black -2.07 3.68 
Proportion Hispanic 9.70* 3.47 
Education 33.44* 5.77 
Urban  -14.23* 1.21 
*p<.05, R2: .98, N=3069 
 
 

Table 2 shows the spatial regression results for the number of employees in 

women owned businesses. We find that higher average levels of total population, 

personal income, Hispanics, and college degrees all have a positive association with the 

number of employees in women owned businesses. The urbanicity of a county has a 

negative association with the total number of paid employees in women owned 

businesses in that area.  
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The religious context again is significant in the number of paid employees in 

women firms, however, we find that hypothesis 1b is not supported. The proportion of 

Catholics is not significant and the proportion of evangelicals relates positively with the 

size of the business.  

 
Table 2. Spatial Regression of the Size of Women Owned Businesses 

 
Variables Estimate Standard Error 

Constant -3110.51 340.60 
Spatial Weight (Lambda) -.04* .01 
Religious Context   

Proportion Evangelical 1301.79* 429.83 
Proportion Mainline Protestant 392.29 491.56 
Proportion Black Protestant -797.56 3085.88 
Proportion Catholic -704.63 556.47 
Proportion Jewish 92496.28* 20956.19 
Proportion Other 2932.48* 1424.63 
Herfandel Index -282.58 361.47 

County Averages   
Population .03* .00 
Income Level .10* .01 
Unemployment 23.06 14.69 
Proportion Black -3.86 4.61 
Proportion Hispanic 14.13* 3.70 
Education 33.82* 8.13 
Urban  -10.08* 1.77 

*p<.05, R2: .94, N=3069 
 
 

Discussion 
 

As the models demonstrate, the religious context is influential in both the number 

of women owned businesses as well as the size of these businesses. Research has 

demonstrated that religion plays a strong role in teaching gender role attitudes and beliefs 

and that conservative religious groups have stronger traditional gender roles which affect 
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a woman’s work and family decisions (Bendroth 2002; Edgell 2006; Sherkat and Ellison 

1999). While this socialization process will happen to an individual who is a part of this 

religious group, it is not limited to that community. A non-religious person can also be 

socialized into these same beliefs and attitudes even though they themselves are not 

religious, but rather from local exposure to those who hold these views. The norms of an 

area shape a person’s ‘gender’ and the associated roles with it (Ridgeway 2009). 

Ridgeway argues that all parts of society play a role in shaping gender roles; anytime 

there is exposure to a moral community  there is an assumed ‘way’ or ‘norm’ of doing 

things. People are then subconsciously shaped by these expectations. Again, the religious 

concentration of an area will influence the way in which women think about their work 

and family because the larger the concentration of one religion the more of a chance that 

interactions with someone of this group will occur, and thus increase exposure to the 

dominant religious group’s ideology. Durkheim best describes this with his ‘moral 

communities’ thesis. Thus if an area has a large concentration of one religious group, the 

norms of that community and area will influence the religious beliefs of others even if 

they do not share the same beliefs. This is important because a woman’s decision about 

whether or not to start a business is influenced by her views on her role in the family. 

Thus the religious context of an area is important because it will socialize women with 

certain views about the family (even if they themselves are not religious) and thus affect 

entrepreneurial outcomes.   

Interestingly, the relative composition of religious traditions in an area did not 

have the predicted effect on women’s entrepreneurship. Previous literature has 

demonstrated that more conservative religious traditions tend to have more traditional 
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gender roles where the men’s focus is on work and the women’s on the family (Bendroth 

2002; Christiano 2000; Sherkat and Ellison 1999). We then expected that areas with a 

higher concentration of these conservative groups, specifically Catholics and Evangelical 

Protestants, to have fewer women owned businesses due to the emphasis of the woman’s 

role in the home. Our data shows that while the proportion of Catholics in an area has this 

hypothesized effect, we also see an increase in the number and size of women owned 

businesses in areas with a higher proportion of conservative Evangelicals. 

One potential explanation for this discrepancy could be found in the flexibility 

that owning a business provides in the face of both heavy family and financial 

constraints. While conservative religious traditions strongly idealize certain forms of the 

family (such as the women’s domesticity), economic factors may render this option 

infeasible. In addition to the pressure to stay at home, many women are facing increasing 

pressure in the workplace (Blair-Loy 2005; Mattingly and Sayer 2006; Sayer 2005). This 

leads to an increased reporting of work-family conflict. Faced with these competing 

demands, Evangelical women may choose to start a business, a type of work which they 

perceive to have large amounts of flexibility (Kepler, Shane and Heights 2007). This 

would allow for them to actively participate the household while providing income at the 

same time. We hypothesize that this strategy is viable for more than women in 

conservative Protestant traditions; the same could apply for any woman member of a 

moral community that emphasizes traditional gender roles. The flexibility and income 

that come with starting a business satisfies both family and financial constraints while 

reducing work family conflict.  
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Another potential explanation for this unexpected finding is the relationship 

between Evangelical Protestantism and divorce. Previous studies have found that the 

proportion of conservative Protestants in an area is positively associated with higher 

divorce rates (Glass and Levchak 2014). It is possible that the increased divorce rate 

correlates with an increased number of single-income families; these families are 

dependent on the mothers’ income for survival. These women would then be faced with 

the need to provide while serving their children, again making entrepreneurship an 

attractive strategy due to its perceived flexibility. The reliance on the mother’s income 

may also explain the positive relationship between size and the proportion of Evangelical 

Protestants. Starting a business at home with no employees, while providing the most 

flexibility may not be enough to meet the financial needs; therefore leading to these 

businesses being larger than those in other areas.  

The link between divorce and the number of women owned businesses may also 

help us to understand why areas with a larger proportion of Catholics followed our 

prediction and had fewer female owned businesses. While both Catholic and Evangelical 

religious traditions encourage traditional gender roles (Ecklund 2003; Gallagher 2003;  

Gallagher and Smith 1999; Woodberry and Smith 1998), the two traditions do not 

influence entrepreneurship in the same manner. Catholics have been shown to have 

higher marriage rates and lower divorce rates, thus leading to more stable families, and 

fewer single mothers (Lehrer 1998; Sherkat and Ellison 1999; Sherkat 2004).  With fewer 

single mothers in these areas, there is less of a dependence on the mother’s income. This 

coupled with the increase in wealth among white Catholics over the past decade has led 

to less economic need among these families (Keister 2007, 2011). The women in 

28 
 



   

Catholic areas are therefore less pressured to find a way to work and be with their family, 

leading to lower levels of entrepreneurship. Due to the limitations of this data we are 

unable to control for percent divorced in an area to further explore this idea.  

 
Limitations and Conclusion 

 
This paper argues that it is not only an individual’s religious preferences which 

influence her entrepreneurial decisions, but the religious context in which she lives. Prior 

research has demonstrated that individual religious preferences are important and 

influential in shaping women’s decisions around the family and work (Bartkowski and 

Read 2003; Glass and Jacobs 2005; Lehrer 2004; Sherkat 2000), this study adds to this 

literature by showing that the religious context of an area also is influential in women’s 

decisions about work and family, specifically the choice to start a business and the size of 

that business.  

The above analysis, while informative and a beginning point for the discussion of 

religion on female entrepreneurship, still has some data limitations which should be kept 

in mind. First, this paper can only speak to the religious context at the county level, not at 

the individual level. While including individual religious beliefs into the analysis would 

be informative it is not possible with the data as there is no individual level religion 

questions in the data used. Future studies on this topic could include both contextual level 

and individual level religious data. Further exploration of the finding that evangelical 

areas have more women owned businesses should also be explored by using individual 

level data. Another limitation to this study is that it is unable to test for causal 

relationships since it is cross-sectional. The type of business that women own is also not 

accounted for in this study. Thus future studies could test to see if religion affects the 
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type (sector) of business that women are starting as well. Accounting for these 

limitations, this study provides a starting point to discuss the role that religion plays in 

female entrepreneurship.  
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CHAPTER THREE 

Religion and the Habitus: Understanding Christian Women’s Work  
Family Conflict Strategies 

 
 

Introduction 

Work family conflict is increasingly an issue for more women as their labor force 

participation has risen (Percheski 2008). Research on this topic has grown over the years 

(Jacobs and Gerson 2001). Studies find that constraints play a role in these decisions, 

particularly the moral and cultural frameworks of a person (Ammons and Edgell 2007; 

Blair-Loy 2005; Gerson 2002). However we know little of religious women’s 

perspectives on their faith and work-family conflict. This study adds to the literature by 

looking at qualitative interviews with 37 Christian women to examine the role that 

religion plays in their work family conflict decisions. The findings suggest that religion 

shapes a person’s underlying cultural framework, particularly their gender role attitudes 

about the role and responsibility of the woman in the family. These values and beliefs 

then influence the ways in which a woman understands her work family conflict as well 

as the strategy that she employs to handle the work family conflict.   

 
Background 

 
 
Work Family Conflict  
 

Women’s participation in paid employment has increased substantially in the last 

50 years; particularly among married women and women with young children (Percheski 

2008). Work family conflict is thus becoming an increasingly predominant issue for 
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women today and a large area of interest for researchers(Jacobs and Gerson 2001). Work 

family conflict centers largely on the problem of role conflict. Role conflict is the result 

of competing pressures from various roles of an individual that preclude fulfillment of 

these roles (Ammons and Edgell 2007; Blair-Loy 2005; Kahn 1964). Work and family 

are often seen by researchers as mutually exclusive domains that create role conflict for 

family women, as “participation in the work (family) role is made more difficult by virtue 

of participation in the family (work) role” (Greenhaus and Beutell 1985:77). This 

struggle is more pronounced in conflict theory, which posits the two roles of family and 

work are enacted in separate environments; to be successful in one role, sacrifices must 

be made to the other role (Zedeck and Mosier 1990).  

Work family balance has been previously defined as satisfaction and good 

functioning at work and at home, with a minimum of role conflict (Clark 2000). 

However, recent studies have proposed that work family balance should mean more than 

the absence of inter-role conflict (Frone 2003). Having multiple roles has been shown to 

be beneficial for the individual, adding to their mental, physical and emotional well-being 

(Hyde 2001), though it remains important that these roles are reasonably well balanced to 

achieve positive effects (Barnett and Hyde 2001; Buruch and Barnett 1987). The 

relationship between work life and family life can entail more than just conflict. Rather 

than choosing one at the expense of the other, the two mutually enhance one another 

(Barnett and Hyde 2001; Greenhaus and Powell 2006).  
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Strategies to Solve Work Family Conflict 

Women experiencing work family conflict do not wait passively for it to subside, 

but instead seek ways to solve or minimize the conflict (Moen and Wethington 1992; 

Voydaoff 2002). Two of the more popular strategies women employ to minimize this 

conflict are opting out and dropping down (downsizing) (Hill et al. 2006; Hewlett 2007). 

Under an opting out strategy, women leave the workforce in order to meet their family 

and personal obligations. In dropping down or downsizing, a woman chooses an 

occupational track that is perceived as less demanding in an effort to reconcile work and 

family responsibilities. In particular, professional women who have children find it 

difficult to create harmonious lives in which they feel successful managing both their 

work and their family responsibilities (Hill and Kadi 2001). Many of these women will 

end up modifying their ultimate career aspirations in order to raise their children 

(Shwartz 1989). Sometimes these modifications included dropping out of the workforce, 

either temporarily or permanently. Some new mothers and women with young children 

choose to work part time or reduce their work hours in their professional occupations 

(Meiksins and Whalley 2002). To help facilitate work family harmony (Bond et al. 2002).  

While opting out or dropping down may reduce work family conflict, many 

women may ultimately find these strategies less than fulfilling, Some researchers suggest 

that these trajectories are forced upon working women (Fels 2004; Peskowitz 2005; Stone 

2007). In trying to achieve a work family balance, many women feel as though they must 

sacrifice success in one area for success in another area (Beatty 1996; Bolton 2000; 

Peskowitz 2005; Werbel 1998). (Douglas and Michaels 2004; Erdwins et al. 2001; Stone 

2007; Winsor 2000). Looking at women who have exited the workforce suggests that 
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they have made choices based on their perception that there are insurmountable barriers 

to achieving a work-family balance (Erwins et al. 2001; Werbell 1998).  

 
Understanding Work Family Strategies  
 

In looking at different work family strategies women employ, factors such as 

workforce structures, social expectations and norms play a role (Beatty 1996; Bennetts 

2007; Stone 2007; Bolton 2000; Pavalko and Henderson 2006; Hewlett 2007). Work 

family strategies are not based only on economic implications, but also draw on gender, 

family demands, employment demands and human capital demands (Bielby and Bielby 

1989; Hinze 2000; Kmec 1999; Mennino and Brayfield 2002). These strategies develop 

into routines of action which coordinate paid employment and family life (Moen and 

Wethington 1992), and involve individual agency within structural constraints. 

Individuals therefore must choose within a limited range of options (Becker and Moen 

1999). In addition to locale specific restraints, strategies for solving work family conflict 

are embedded in larger cultural frameworks, further constraining the range of options 

(Ammons and Edgell 2007; Blair-Loy 2005; Gerson 2002). To understand the strategies 

that women chose, structural constraints must be taken into account.  

 
The Habitus 
 

In order to understand the way in which work family conflict strategies are shaped 

we must first understand how social structures impact an individual’s decisions. This 

study utilizes Bourdieu’s concept of the habitus. Bourdieu theorizes that each person is 

located in a particular position in the social world, which Bourdieu designates as a field. 

Based upon his or her field, an individual will internalize specific structures and schemas 
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from the social structures around them, effectively socializing them. This internalization 

of social structures creates an individual’s habitus. The habitus then is a system of 

durable, though not inflexible, learned attitudes, perceptions and behaviors (Bourdieu and 

Wacquant 1992). It functions below the level of consciousness, though it manifests itself 

in everyday activities.  

Specifically, the habitus is determined by a person’s composition of four types of 

capital in their field, which represent the structure and constraints of the social world 

(Bourdieu 1983). An individual possesses economic, social, symbolic and cultural capital 

(Bourdieu 1987). These types of capital create the individual’s social position, a position 

that informs their habitus. Based upon his or her position in the field, he or she will be 

predisposed to certain tendencies, leading to certain interests, attitudes and actions as well 

as constrained in certain ways (Bourdieu 1987). Through the use of habitus, we can 

further qualify how social structures limit (but do not determine) an individual’s 

decisions. This study is particularly interested in the role that religion plays on shaping a 

person’s habitus and how this will affect work family conflict strategies.  

 
Religion’s Influence on the Habitus 
 

The habitus is created through a person’s participation in social groups. While 

family is cited to be the most important source in shaping an individual’s habitus 

(Bourdieu and Wacquant 1992), it is also continuously modified and shaped through 

other socialization experiences outside of the family, such as the education system and 

religious organizations (Bourdieu and Wacquant 1992; Barrett 2010).  

Religion is a strong socializing institution which provides specific cultural beliefs 

and values. It has been shown to have a large influence on a number of different 
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institutions, including the family (Cherlin 2009; Edgell 2006), politics (Kellstedt and 

Green 1993; Smidt 2001; Wald 1987), and education (Stroope 2011). Religion’s role in 

shaping views on the family and gender roles is particularly strong due to the intertwining 

of these institutions in our society (Christiano 2000; Edgell 2006; Houseknecht and 

Pankurst 2000; Sherkat and Ellison 1999). Religious involvement is important in 

socializing a person into specific gender roles and view of the family. Religion has been 

shown to have a strong influence on women’s gender role attitudes (Bartkowski 1999; 

Bartkowski and Read 2003; Hardacre 1997; Hartman and Hartman 1996; Heaton and 

Comwall 1989; Lehrer 1995; Mosher, Williams and Johnson 1992; Sherkat 2000; Wilcox 

and Jelen 1991). Discussions of family ideals, including specific roles and responsibilities 

for men and women, have long been a key part of religious discourse (Edgell 2006; Read 

and Eagle 2011; Sherkat and Ellison 1999). In particular, conservative religions at the 

end of the twentieth century tended to promote ideologies that biologically and 

sociologically essentialize men and women as different and unequal, the former being 

superior to the latter. By extension, this serves as justification for men’s participation in 

the paid labor force and women’s relegation to non-paid labor and domestic work 

(Bendroth 2002; Christiano 2000; Sherkat and Ellison 1999). The more a person is 

invested in a conservative religious institution, the more likely that they are to be 

socialized into gender role attitudes which place the care of the home and children as the 

primary responsibility of the woman. These beliefs and values become a part of the 

woman’s habitus and will be influential in the decisions that she makes.  

Religion thus must be considered when looking at a person’s habitus and 

decisions about work and family balance. Despite the strong influence of religion on 
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women’s attitudes towards gender roles and the family, there are few studies in the field 

which have looked at religion’s influence on work family conflict strategies. Studies have 

looked at how different ‘moral’ frameworks have impacted work family strategies; these 

studies find that these frameworks are influential in the decisions women make about 

work family conflict (Blair Loy 2005; Gerson 2002). Ammons and Edgell (2007) looked 

particularly at the effect that religion has on men’s and women’s work family strategies, 

exploring tradeoffs in managing work family commitments. Their findings demonstrate 

that religion does impact family and work tradeoffs, however these vary based upon 

family status. In particular, religious attendance increases men’s and women’s favor 

toward ‘family centered’ strategies. This study will build upon this idea, looking in depth 

at the role religion plays in different work family conflict strategies amongst Christian 

women.  

Employing Bourdieu’s theory of the habitus, this study theorizes that religion is 

an important influence on a person’s habitus, shaping their internalized values and beliefs 

about the role of the woman in the family, which will then be influential in the strategies 

that religious women employ. This study samples religious women from different 

traditions and uses qualitative methods to determine the way in which religion influences 

different work family conflict strategies.   

 
Methodology 

 
 

Data 
 

Data for this chapter was obtained through a larger study on religion and 

entrepreneurial behavior (the National Study of Entrepreneurial Behavior, Regulatory 
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Focus and Religion). This study involved conducting semi-structured interviews with 

working Christian mothers in 4 different regions of the United States, yielding a sample 

of 37. The goal of these interviews was to better understand how a woman’s decisions 

about handling work-family conflict are influenced by her religion. Questions focused on 

the participants’ religious background, work background, family situation, as well as 

what work-family conflict looked like for them and how they chose to solve this conflict. 

The full interview script can be found in Appendix A. Each interview took place at a 

public location which was convenient for the participant. Interviews lasted approximately 

one hour. The interviews were digitally recorded (with the participant’s consent), 

accompanied by written notes based on any extra observations or non-verbal cues that 

were noticed during the interview. Interviews were then transcribed and analyzed. 

 
Sampling Method 
 

In order to explore female decisions regarding work and family, this study looked 

for women who worked a variety of jobs, including women who were entrepreneurs. Due 

to the larger interest of the grant, women entrepreneurs were oversampled allowing for 

almost 50% of the sample to be composed of this group. In order to include all types of 

women entrepreneurship in this study, entrepreneurial behavior is defined as including 

starting an enterprise, but also an individual’s ability to recognize opportunities, 

proclivity to take risks, and an impulse to act innovatively (McCline, Bhat, and Baj 2000; 

Robinson et al. 1991). In the traditional sense, Sullivan and Sheffrin (2003) define an 

entrepreneur as someone who has possession of a new enterprise, venture or idea and also 

assumes the accountability for the risk and outcome. An entrepreneur assembles 

resources (such as innovations, capital, knowledge) in order to transform  them into 
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economic goods (Reynolds 2007). An example of this type of entrepreneur is the small 

business owner such as a restaurant proprietor. This individual opens a restaurant due to 

her culinary artistic ideas or skills, or a new notion of a good dining experience; if 

successful this endeavor generates income and hopefully a profit for the owner. Other 

examples in this area of small business owners include real estate agents, coffee shop 

owners, book or magazine company owners, as well as those who have begun “spin-off” 

organizations due to new innovations. Employed women were defined as working for a 

wage but not in the capacity of an entrepreneur. Women workers in the sample ranged on 

a variety of jobs. See table 1 below for a full list of the types of jobs held by these 

women.  

The sites for the interviews were selected through the larger research project on 

religion and entrepreneurship. Interviews were conducted in four different regions of the 

United States, the West, the Northeast, the Midwest and the South. Each of these 

different regions represented a different religious tradition as well, Catholic, Mainline 

Protestant, Evangelical Protestant and Black Protestant (matching respectively to their 

relative presence in the above regions). Within each region of the study, two 

congregations were selected that were within the specific religious tradition. From these 

two congregations in each area participants were then selected through snowball 

sampling.  

In choosing the sample for this study only women who were either married or had 

children were included, leading to 37 women total in the sample. This decision was made 

in order to make clear comparisons about work family conflict decisions and religion for 

women who had the roles of mother or wife activated in their lives. In looking at the 
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sample, as described below in table 1, we find that all but five of the women are married 

and only one did not have children. We also see that nine women are a part of the 

evangelical protestant tradition, ten from the mainline protestant tradition, nine from the 

black protestant tradition and nine from the catholic tradition. Table 1 also lists the jobs 

that the women currently hold. Of the 37 women total, 16 were entrepreneurs. An 

important note about the sample is that a few (N=3) of the women had children who were 

grown and living away from home. In order to best understand the decisions made around 

work family conflict, these women were asked about work family conflict when their 

children were small. This allowed for comparisons between the women who currently 

had children living at home and the women whose children were grown.  

Table 3.1. Qualitative Sample Description 

Name Married Children Job Hours Religious 
Tradition 

Strategy: Family Friendly Career 
JANE y y Pediatric Oncology 

Resource Team 
20 Evangelical 

Protestant 
SUE y Y Nurse 8 Evangelical 

Protestant 
MARGARET y n Nurse 25 Evangelical 

Protestant 
DIANE y y Christian Publishing 

Company 
20 Evangelical 

Protestant 
MOLLY y y Background Checks 10 Evangelical 

Protestant 
HOLLY y y Teacher Full 

time 
Mainline 
Protestant 

CARRIE y y Accountant Full 
time 

Mainline 
Protestant 

MEGAN y y Medical Product 
Company 

Full 
time 

Mainline 
Protestant 

AMY y y Substitute Teacher Part time Mainline 
Protestant 
(Continued) 
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Name Married Children Job Hours Religious 
Tradition 

ANNE y y Human Resources Full time Mainline 
Protestant 

KATHY N y Office Manager Full time Black 
Protestant 

Strategy: Opting Out 
MARCY y y High School Counselor Full time Catholic 
LINDSEY y y Assistant Principal of 

High School 
Full time Catholic 

SHANNON y y Accountant Full time Catholic 
CHRISTINA y y Data Analyst (Stayed 

Home when Children 
Small) 

Full time Catholic 

JACKIE y y Data Assessment for 
College 

Full time Catholic 

Strategy: Learning to 
Juggle 
LISA n y Home Healthcare Agency Full time Black 

Protestant 
MARTI y y AT&T Full time Black 

Protestant 
ASHLEY y y Accountant Full time Black 

Protestant 
JULIE y y CPS Supervisor Full time Black 

Protestant 
SUZIE y y Nurse Full time Black 

Protestant 

Strategy: Starting a Business- Gaining Flexibility 
NICOLE y y Owns Community 

Development Corporation 
Full time Black 

Protestant 
TONI y y Owns Criminal Defense 

Practice 
Full time Black 

Protestant 
BECCA N y Owns Graphic Design 

Business 
Full time Black 

Protestant 
TANYA y y Owns Optometry 

Business 
Full time Catholic 

MICHELLE y y Owns Real Estate 
Business 

Full time Catholic 

KRISTI y y Restaurant Owner Full time Catholic 
KELSIE Y y Owns Management 

/Staffing Company 
Full time Catholic 

RACHEL N y Accounting  
Practice Owner 

Full time Mainline 
Protestant 
(Continued) 
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Name Married Children Job Hours Religious 
Tradition 

TIFFANY N y Book Keeping company 
owner 

Full time Mainline 
Protestant 

      
Strategy: Starting a Business- Flexible Fulfillment   
AMANDA y y Daycare Business Part time Evangelical 

Protestant 
LAURA y y Owns Photography 

Business 
Part time Evangelical 

Protestant 
ELLEN y y Alterations/Accessory 

business 
Part time Evangelical 

Protestant 
HELEN y y Daycare Business Full time Evangelical 

Protestant 
SHARON y y Yoga Studio Owner Full time Mainline 

Protestant 
EMILY y y Owns Counseling Practice Full time Mainline 

Protestant 
 

 
Findings 

This section will look at the different strategies Christian women employ to 

handle work- family conflict. The term ‘strategy’ is defined as the course of action that a 

woman chooses from a set of options narrowed by her habitus. The options have been 

created and constrained by the woman’s habitus, which is composed of the various types 

of capital she possesses. In looking at the habitus, it is important to note that it is 

influenced by both past and present forms of capital.  

We expect that the Christian women in this study would employ strategies that are 

family centered; that is to say, we expected their decisions to place the family first 

(Ammons and Edgell 2007). This study will provide an in-depth look into these different 

strategies, specifically focusing on the role that religion plays in each. Our findings are 

based on women’s reflections on resolving work family conflict (when their children 

were small) and how they chose to handle it. We find that four strategies emerge: 
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learning to juggle, desiring to opt out, making a family friendly career, and starting a 

business. These strategies are visually described in Figure 1.  

Financial Constraints 

Aside from the four major strategies we will discuss, it is important to note that 

the women can be divided into two groups based on existence or absence of financial 

constraints. Financial constraints are defined as a financial need in the family that 

necessitated the woman to work full time. The majority of financially constrained women 

were not the primary breadwinner, but their family financial situation still required them 

to work. This need to have two incomes in order to support the family is becoming more 

common today (Jacobs and Gerson 2001), and we find it plays an important role in a 

woman’s work-family strategy. The strong role of finances in these strategies is not 

surprising. In looking at factors constructing the habitus, Bourdieu acknowledges that 

economic capital is the strongest type and the one which other types of capital are often 

translated into (1987). Two strategies in particular (“learning to juggle”, “desiring to opt 

out”) demonstrate the key role that economic constraints play.  

Learning to Juggle 

Women who were financially constrained enough to require their participation in 

the workforce often employed ‘’learning to juggle” as a strategy for addressing work-

family conflict. These women acknowledged high levels of family tension, but did not 

report any attempt or desire to reduce or resolve the tension. This sentiment is best 

described by Ashley, an accountant who works full time and is also married with two  
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Figure 3.1. Diagram of Work Family Conflict Strategies Found Amongst Christian Women 
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children when she is asked if she ever feels tension between family life and the 

workplace: 

Yeah, that’s entering all the time…there is tension. And of course, that comes 
with life. That’s part of it, that’s a territory in life…I mean to be honest about it, 
there’s sometimes where you have to juggle, juggle, juggle things… but you 
know, you learn to juggle. 

All of the women express a clear awareness of work family tension, focused on 

the perception that they do not have enough time to fully prioritize their families because 

of financial constraints. These women dislike that work takes them away from their 

families. For example, when asked to describe examples of work family conflict, Suzie a 

married mother of three said: 

A lot of times I had to work overtime which would take me away from my family 
and that was just really hard. 

Or as Marti, who is married with 2 children explains when asked to give examples of 

work family conflict: 

When they were younger… I would have to work Christmas Eve….miss plays 
and basketball games…I used to always think that I was missing out on the littler 
things  

Despite experiencing the strong tension between work and family, none of these 

women suggested any desire for change. At the same time, none of the women in this 

group expressed any sense of fulfillment derived from her work. For these women, work 

family conflict was handled by simply continuing to endure the tension.  

The women in this group were all a part of the Black Protestant religious 

tradition. They attended church multiple times weekly and conversed openly about their 

faith and its importance in their lives throughout the interviews. Faith and family were 

cited as the top priorities in their lives, though they did not express a desire to stop 
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working to meet these priorities. Despite the clearly noted conflict, none expressed the 

wish to change jobs or lowered their hours to be able to spend more time with their 

families. We did not find evidence to suggest that faith was instrumental in their choice 

of strategy for dealing with work family conflict. Instead we find that their faith seemed 

to act as a support system. According to these women, faith helped them through the 

stressful times, and a strong faith was key to successfully negotiating work-family 

conflict. This is best described by Lisa, a single mother who works full time at a home 

health care agency, when she is asked how she handles work family conflict: 

It’s about faith… My religion has come in to let it go and give it to God… and it 
always works out…God helped me to understand all things are going to work out 
together for your own good. 

 
Religion helps them to cope with their situation and gives them tools to address 

challenges; it does not seem to influence work-related decisions. These women do feel as 

though they should be spending more time with their family, an indication of the 

influence of religion on the habitus and the internalized gender roles, but this value did 

not lead women to suggest any alternatives or other desirable options. Religion instead 

served as a ‘sense making’ tool to enable coping and support. Despite the financial 

constraints on the habitus, we find that family is a priority for these women, supporting 

the idea that these strategies are centered around the family as permitted.  However, the 

need for greater economic capital seems to outweigh any other narratives about different 

strategies. 

 
The Desire to Opt-Out 
 

A second group of women expressed a desire to opt-out of the workforce. Similar 

to the ‘learning to juggle’ group, these women are held in the workforce by financial 
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constraint, raising the level of work-family conflict. However, unlike the ‘learning to 

juggle’ group, the ‘desire to opt out’ group expressed a strong preference to leave the 

work force, if possible. It is this fundamental difference in narrative that sets these two 

groups apart. Women in this group clearly voiced a desire to stay at home with their 

families, a particularly strong finding for women with small children. Like the women in 

‘learning to juggle’, their top priority is family and children. They believed in a strong 

domestic role and responsibility for themselves. When asked about work family conflict, 

Marcy, a mother and fulltime working counselor explains: 

My priority in life is to be a better wife and mother, but work makes this 
difficult… If there was a way that I could stay home I would do it, if there was a 
way financially that I could. 

Marcy continues on later in the interview to describe that she feels she doesn’t 

have enough time and energy to devote to her family. She continues on and emphasizes 

that: 

Our priority in life is to take care of our family, but when I have to work this gets 
difficult, it just seems like work takes me away from my family and I can’t get 
enough time and energy to care for them, to take care of them like I know I 
should.  

To these women, being at home is the best option possible for handling work 

family conflict. This idea resonates with Shannon, an accountant with two small children 

explaining how to solve the tension between work and family: 

I would love to win the lottery and stay home! To be there for my children and 
husband and make them the priority.  

She continues to explain that a woman is successful when she has made her family the 

top priority, and that it is very important for the mother to be around for the children, 

especially when they are small: 
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I could have my dream job, you know, and it could all be going great, but when I 
reached the point where I didn’t need the money I would leave. I would go and 
stay at home with my children, because that is what is important to me, that is 
when I am happiest.  

 
These women would not stay home because they cannot find a way to balance 

work and family while keeping their job, but instead would stay home because they feel 

as though this is a priority for them. Jackie, a full-time data analyst who is married with 

two children explains that she feels as though her calling is not to her job, but instead to 

be married and be a mother.  

I’ve been called into marriage. I always wanted to be married and I feel as that’s a 
calling more so than anything else, being a mother. And I feel that’s the biggest 
calling in my life, being a wife and mother…I’ve had other detours, but the 
biggest calling has been a wife and mother.  

 
She continues: 

I have enjoyed working over the years, but this job of being a wife and mother is 
the most important, this is the job that God has given us, and the one that is my 
true calling in this life.  

 
Like the women in ‘learning to juggle’, these women see their main responsibility 

to the family. They feel as though their work is hampering their ability to put the family 

first. These narratives reflect strong gender role attitudes, which appear to have some 

foundation in religious values and socialization. These internalized values shape the way 

they feel about their work family conflict and what they see as potential options. Unlike 

the jugglers, the ‘desire to opt out’ women seek ways to resolve work-family conflict. If 

not financially constrained these women would exit the work force in order to stay at 

home with their children. Interestingly, we found that this group categorized two 

possibilities: a woman could either work full time, or not at all. There was no discussion 

of part-time employment. 
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These values appear to stem in part from their faith. While the idea of wanting to 

stay home with the children is not unique, it is important to note that every woman in this 

group strongly expressed the sentiment that they wanted to stay at home with their 

children by any possible means. This strategy is most popular in the Catholic religious 

tradition, which places a heavy emphasis on the role of the mother in the family. This 

finding again highlights the role religious tradition can play in a woman’s choices 

regarding work family conflict. Financial constraints preempts these choices for many 

women in this group, but the desire remains.  

‘Opting out’ is found throughout the work family conflict literature. Many women 

choose to leave the workforce to better manage the needs of their family, especially after 

having a child (Schwartz 1989). The idea that a woman would leave the workforce until 

her child starts school is not unique to religious women. There is, however, an important 

distinction to be made in this group.  

Previous work has suggested that women who opt-out often feel ‘pushed out’ of 

the workforce (Douglas and Michaels 2004; Fels 2004; Peskowitz 2005; Stone 2007). 

Women do not feel they are able to manage the time and energy demands of both their 

families and their jobs and leave the workplace because they see no other options (Erwins 

et al. 2001; Werbell 1998). For these women, opting out is not really a choice; it is seen 

in a negative light and is more akin to being forced out (Bolton 2000; Hewlett and Luce 

2005; Peskowitz 2005; Werbel 1998).  In contrast, however, we have found that Christian 

women who want to opt out (especially those of the Catholic tradition) do so out of a 

positive desire to leave the workplace to focus on their children and family. There is no 

mention of failed attempts to balance work and family, or about a lack of options which 
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then forces them out of the workplace. Instead of feeling remorse related to leaving the 

workplace, these women embrace it. Instead of defining the tension as a push away from 

work, they define it as a pull towards full time domesticity. This difference stems from 

the strong religious narratives that these women hold about what their priorities are and 

what their role in the family should look like.  

‘Juggling’ and ‘opting out’ share the pressure of familial financial constraint. 

While the women in these two groups remain a part of the workforce, they tell different 

stories regarding their sentiment towards their jobs. We see that religion plays a key role 

in the way that women think about their work family conflict, and subsequently the 

strategy they employ, or would like to employ to address that conflict.  

 
Making a Family Friendly Career 
 

Not all of the women in this study however were constrained by finances. For 

those Christian women we interviewed who had no financial constraints, altering one’s 

career path was a viable and often employed strategy to address work-family conflict. 

Women in this group reduced the number of work hours, by shifting to part-time work or 

switching careers. Jobs which have flexible hours and low time demands are referred to 

by these women as ‘family friendly careers’. For the women who choose this strategy 

family time and activities are important, and work is secondary. In looking for a family 

friendly career, women in this group expressed: 

 I wanted a safe job that was family friendly… one that allowed me to work but 
also be home for my family at night. (Carrie) 
 
 Come home to help the kids with their homework… and be with the kids on the 
weekend. (Anne) 
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 Be flexible, so if there is something at school, at least one of us could get to it 
(Megan). 

These women are looking for jobs that have high levels of flexibility. They want 

jobs which allow for them to spend time and energy on their families. In exchange, 

sometimes the women will remain in their current job, but cut back their hours and 

negotiate flexible work schedules. Megan explains how she was able to negotiate her 

schedule around her husband’s in order to achieve the flexibility which would allow for 

her to meet the needs of her family: 

I was able to negotiate with our boss a flexible work schedule… either an early or 
a late shift…allowed me to meet the needs of, you know, and be there for as 
many- all the events that I could.  

Other women chose to completely leave their career due to inflexibility, instead 

choosing new family friendly careers. Amy explained that she left her career as an 

underwriter when her children were small and worked as a part time teaching substitute 

as well as other various jobs which were all based out of the home or part time: 

By taking on the smaller, part time jobs I was able to be around for my 
children…. You know, our schedules matched up and if they didn’t, then I would 
find a new job that did…I needed to have more or less the same schedules as the 
kids…all the jobs were part time or at home when the kids were small.  

In this group, we find that if the woman switches careers, she often switched to 

one which has limited time commitments and in which the hours match those of their 

children’s schedules. This idea is demonstrated through Holly, as she explains that by 

being a teacher she was able to: 

Be in sync with them [the kids] with the same hours and everything…this was 
important to me…it made teaching a good option.  

While the women in this group choose to alter their careers to gain flexibility, 

they still choose to remain employed. These women choose to work, but they are not 
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willing to work in jobs which prevent them from meeting the needs of their family. The 

family remains the top priority, as we saw in both the ‘juggling’ group and the ‘opt out’ 

group. However, unlike the ‘opt out’ group, the ‘family friendly career’ group did not 

express a desire to exclusively stay at home. They possess the internal desire to work. 

Like the ‘juggling’ group, they are a part of the work force (though these groups may 

differ on the desire to be employed should the need be obviated for the ‘jugglers’).  

These women sought employment not to satisfy financial needs, but rather to 

satisfy their desire for flexibility and some form of work outside of the home. These 

reflections resemble articulations of other working women who often altered their careers 

to raise their children (Meiksins and Whalley 2002; Shwartz 1989). Perhaps the best 

example of this is Anne, a mother of two who works in human resources. When Anne 

had small children she was given the opportunity for a new prestigious job position which 

would require a lot of travel, yet she turned it down. She explains: 

One of the reasons I took this offer too instead of the other one was the other I 
would have been traveling all over the world and this one I will do minimal 
travel…I need to be there for my son…he needs me and he is more important than 
any type of work. 

 
Again, we note that women in this category do not face financial constraint.  Anne 

continues to explain that she’s “paid a lot of money for nannies” in the past to make her 

family and work life fit. While Anne does regret not having more time to spend with her 

son, she is also not willing to give up her job. She was however willing to alter or 

downsize the career path to make the two fit together as best as possible.  

Other women in this group made more drastic changes in their careers in order to 

ensure that they were able to prioritize the needs of their family. Jane, a mother of three 

began her career as a graphic design artist. She worked about 50-60 hours a week. She 
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explains why she chose to leave her career to her current position as a member of a 

resource team at a hospital: 

I got my degree in graphic design, but didn’t want to put in the 50-60 hour 
weeks… I thought that this [current] job sounded good for having kids, having the 
flexibility. 

Jane only works about 25 hours a week with this current job. She is clear that she is not 

working for financial reasons: 

I always thought that I would be a stay at home mom… I don’t work for financial 
reasons…. I enjoy work. 

This group was composed of primarily Mainline and Evangelical Protestant 

women. While it is clear that the women in this group make their families the priority, 

they are not willing to give up work completely. There also seem to be no financial 

barriers in this group. This seems to match with Blair-Loy’s idea of ‘downsizing’ (2003). 

One noticeable difference, however, is the agency of the strategy. ‘Downsizing’ places 

power outside of the affected individual, where here the narrative lacks any indication of 

being forced to leave or alter their job (as has been found in previous studies (Erwins et 

al. 2001; Werbell 1998). The rhetoric instead focuses on ensuring that the family is first 

and there is no hesitation or regret in changing from their previous careers. There is a 

noted sense of fulfillment in working that they otherwise would not have experienced by 

staying at home fulltime. Here we see something not previously identified in the 

‘juggling’ or ‘opt out’ group. For women who choose a ‘family friendly’ strategy, work 

family balance is not only about the lack of conflict, but also about having multiple roles, 

which lead to well-being (Hyde 2001) or a perceived sense of balance between the roles 

(Barnett and Hyde 2001; Buruch and Barnett 1987). These women found this balance by 

seeking out family friendly careers which allow them to maintain multiple roles.  
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The role of religion in this strategy is subtle. These women mention no explicit 

connection between their religious beliefs and their strategy for handling work family 

conflict. These ‘family friendly’ women hold strong values that put their family first. 

Work must be arranged to meet the needs of the family. The way in which women 

actively choose to alter their careers illustrates specific gender role attitudes which place 

mothers centrally in the domestic sphere. We theorize that religious values influence 

these women’s perspective on their choice by creating a sense of positive affirmation 

instead of negative resignation.  

 
Starting a Business 
 

Like the ‘family friendly’ strategy, ‘starting a business’ is based primarily on the 

motivation of gaining flexibility to balance work and family. The narratives of women 

choosing this strategy thus match with those which were found in the strategy of altering 

the career. Starting a business is a type of career alteration; however it is a distinct 

strategy because of two observations: 1) women who start a business almost invariably 

have a close social tie with someone else who has started a business and 2) women who 

start a business tend to work from home. The former highlights a role for an additional 

potential source of capital, partially based on religious social influence. The latter is 

distinct in the nature of the flexibility it offers. We will look at the narratives of the 

women in explaining how starting a business addressed their work family conflict. We 

then looked at the differences between the women in the family-friendly career strategy 

and starting a business to better understand why one strategy was chosen over the other. 

Finally we will look at the role that religion plays in this strategy.  
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 Our study found that there are two different groups of women who choose to start 

businesses. The first group needs to work because of financial constraints, but they still 

need more flexibility than is afforded by other jobs. The second group of women is not 

financially constrained, and work for their own fulfillment. They too must have flexible 

jobs for family purposes, and choose to start their own business.   

Gaining Flexibility 

All of the Catholic entrepreneurs, Black Protestant entrepreneurs and half of the 

Mainline Protestant entrepreneurs fall into the category of women who started a business 

because they had to work and needed more flexibility. Much as we found within the 

Catholic and Black Protestant fulltime working women, these women were also 

financially constrained. These women chose to start a business because they believe that 

this will allow them to have the flexibility that they need while still meeting their 

financial constraints (Kepler, Shane and Heights 2007). Kelsie, a mother who also owns a 

large staffing company explains how flexibility to prioritize the family played a strong 

role in the decision to start a business: 

I wanted to be there. Yeah, so I wanted to have the opportunity to- the flexibility 
to be there for my family… So I started my business out of my house. So I was 
there for my son- he was 10 at the time… I rode bikes to school with him… and 
then he would be home and I would be home… and it allowed me the flexibility 
that I needed to be with him. 

Two entrepreneurs from the Mainline Protestant tradition were both single 

mothers. Thus there was an ever-present need for income as well as a need for time 

flexibility to take care of the children. Tiffany, an owner of an accounting business, 

explains: 
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I started my first business so that I could support my kids when little, and stay 
home with them when needed. 

 
Some of the women in this group are more able and willing to take risks than 

others. Black Protestant women whose families are less financially secure are more 

hesitant to start a business. Ultimately, they only chose to start a business because the 

opportunity was clearly presented to them and entailed little risk. BECCA, a graphic 

designer, started her own printing business at the urging of her pastor after her son was 

critically injured in a car accident. She needed a way to stay home with her son and make 

an income. Thus when her pastor suggested she start the business, using the church as a 

base client, she agreed (we discuss the implications of this religious influence later). 

Though her business has always done well, Becca claims that she: 

Never would have started had I not been forced because it just wasn’t a stable 
income, and that is what was most important to the family after the accident.  

 
 In all three cases, family needs translated to an increased need for flexibility, and 

starting a business satisfied this need and maintained income.  

 
Wanting Flexible Fulfillment  
 

The second group of women that chose to start a business did so for fulfillment 

and flexibility, not financial reasons. Previous research shows that these women cite 

personal interest and a desire for fulfillment as reasons to start a business (Georgellis and 

Wall 2004; Jurik 1998). The job that these women choose however needs to be incredibly 

flexible to meet the needs of their family.  

Emily had been a clinical dietician in a hospital setting where she first had kids. 

While her job was steady and well-paying she claims that she wanted to start her dietician 
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and health counselor coach business “because she had a family and needed flexibility”. 

Emily goes on to explain that they: 

Worked pretty long days.  There were days where we worked 10, 11 hours…  I 
wanted flexibility because I (She) have a family. Flexibility is so key.  

Her business was not profit driven (though was financially viable), but it did 

allow Emily to work and manage her family demands. As she states: 

 I'm not the primary, you know, money maker in my house.  Nor do I need to be.  
So—but I am, um, very responsible for everything that goes on in my family. So I 
have to be there for that.  Because I, um, my husband, can't be there for a lot of 
stuff.  So that's why, um, the flexibility is everything for me.  Like I, you know, I, 
I never miss anything—I mean, I shouldn't say never.  But I generally am there 
for everything, so. 

Again, similar to those in the family-friendly career strategy, the women in this 

group want to work, even though they see their family as the first priority. Sharon, a yoga 

studio owner noted: 

The family comes first, they have to be taken care of, but then there is work too- 
that’s a piece of me- it's not all income.  It's just like I, I, um, really wanted to, 
to—I mean, obviously you know, you don't work for nothing. Um, but it was 
more because I was—I felt like it's something I still needed to do. 

This need to work and have an identity outside of the family is supported by 

previous research showing the value of multiple roles, so long as those roles are balanced 

(Hyde 2001). These women want to add another role to their lives, but balance it through 

time with their families. These women need to work to be completely fulfilled, but part of 

that fulfillment is finding work that allows family to be the top priority. They don’t work 

jobs that take them away from their family. 
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Differentiating Starting a Business from Family-Friendly Career 
 

There is a high degree of similarity when comparing women who alter their 

careers with those who start their own businesses. Both groups want to put their family 

first, and thus needed a large amount of flexibility from their job in order to do this. Both 

desired to work, either for financial reasons or reasons of personal fulfillment. Why then 

do some women choose to downsize their career and others choose to start a business? 

We suggest two explanations for this discrepancy. Those who start businesses have a 

close social tie who has started a business and starting a business affords the ability to 

work from home.  

  All of women in this study who choose to start a business had either a parent or a 

spouse who had started a business. Many of these women grew up in families where 

either their mother or father, or both, owned a business. Thus the notion of owning a 

business was a part of their habitus from an early age on. Those that did not have parents 

who owned a business were either currently or previously married to someone who 

owned a business. This relationship may provide additional experiential capital that 

makes the option of starting a business more feasible. Some studies have demonstrated 

the importance of having a role model or mentor when a woman decides to start a 

business (Stoner et al. 1990; Brush 1992; Kepler, Shane and Heights 2007). Having a 

close family member who had started a business likely impacts a woman’s comfort with 

this endeavor. We were not able to fully explore this relationship, but suggest further 

investigation into this phenomenon.  

The ability to work from the home may drive women to start a business as 

opposed to downsize a career. All of the women in this group who started a business for 
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fulfillment started one which was run from their home, allowing them even more time 

around their families. Both groups of women seek flexible fulfillment, but the women 

who started businesses indicated a strong need to be at home with their children. Ellen, 

the owner of an alterations business which is run through her home states: 

I began this business because I wanted to be home with my kids…by having the 
business I have the advantage of being home with the kids and the flexibility…. 
The kids and family are the most important, my role in it comes above the rest…. 
That is part of having a strong faith, having a strong faith makes you want what is 
best for the children, which is staying home and being around for them. So if I 
want to work, I need to be around the kids still…. The business needs to be in the 
home so I can be in the home.  

The women in this group clearly express strongly defined gender role attitudes. 

Their primary place is in the home, though they desire some type of work aside from 

caring for the family. Working a job part time or one with flexible hours does not 

guarantee the time they want to perform their role as spouse and mother. These women 

feel that they need to be in the home, thus starting a business is an ideal option. 

The Role of the Husband 

Despite the increasing dialogue around men helping out more in the household 

and with the children today  (Pleck 1985; Hoschild 2000), these religious women made 

no mention of their spouse changing his line of work or starting a business for the sake of 

developing work-family balance. In the majority of the interviews, the husband was the 

primary breadwinner, perhaps explaining why altering his career was not thought of as a 

viable strategy. However, the idea of the husband being more active in the care of the 

family was also not mentioned in any way.  

Some women in this study had the highest paying career in the family and still 

chose to give this up to meet the needs of her family. These women feel that the primary 
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responsibility of childcare falls on them. Shannon was a public CPA who had advanced 

to the top of her field and worked about 60 hours a week. Her husband was also a CPA 

working similar hours, though at a lower level. At the time they had children, she 

explains: 

I wanted to continue public accounting, but the audit hours and travel were not 
possible…when we decided to have a family one of us had to be around to bring 
the kids to the doctor and to the school activities…I wanted to be there, so that is 
why I took on this new role with a private company, because they have a very 
excellent family friendly company environment …so my hours are still full time 
but it’s very flexible. 

 
Many women in this study share this perspective. They see the family as their 

primary domain and responsibility. While it may make more strategic sense (in terms of 

resources) to have the husband play a larger role in the family or alter his career, many 

women do not consider this possibility. The women in this study are all active members 

of a religious institution. Religious institutions tend to emphasize traditional gender roles  

in the family, where the women’s responsibility is the home and the man’s is the public 

or work realm (Christiano 2000; Bendroth 2002). We theorize that being socialized into 

these gender role attitudes through regular attendance at church as well as being 

surrounded by people who share these similar beliefs will lead them to become a part of 

women’s habitus. When these women look at potential strategies to address work family 

conflict, they do not consider the idea that their husbands could alter their careers to 

assume a dominant caretaker role. Our data supports this schema, as the women we 

interviewed never brought up the possibility that their husbands could serve as primary 

caregiver. This attitude is far from universal, however. More recently, men and women 

are challenging traditional roles of the family and creating more egalitarian gender roles 

(Brewster and Padavic 2000; Hoschild 1989). In particular, men are encouraged to 
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participate more in the family as active, engaged fathers, who do as much of the 

caretaking work as the women (Pleck and Pleck 1997). Our findings suggest that this 

perspective is not shared by the religious women in our study. Instead, they seem to 

adhere to traditional gender roles, thus supporting the influence of religion on the habitus 

of these women. While this study only supports this argument through the lack of 

affirmation, we believe that this is an important facet that should be further explored. 

Significance and Limitations 

This study has given an overview of the strategies that Christian women employ 

to address work family conflict, and the role religious plays in these strategies. All of 

these women are a part of religious institutions that hold large influence on gender role 

attitudes, specifically in regard to their role in the family (Christiano 2000; Edgell 2005; 

Bendroth 2002). In each of the strategies we find that women emphasize that their family 

is the priority and that they feel heightened work family conflict when they do not have 

enough time or energy to meet the needs of their family. This conflict arises when women 

feel they are not able to carry out their religiously socialized role as head of the domestic 

sphere.   

When studying work family conflict, understanding the way in which individuals 

perceive their resources is important (Grzywacz, Almeida and McDonald 2002; 

Voydanoff 2004). In order to understand the strategies that women chose, we must look 

at their subjective assessments of the conflict, as these impact the cognitive process 

utilized in the decisions or strategies chosen (Greenhaus and Powell 2006). The way in 

which a woman sees her work family conflict (what the big problem is, what is causing 

the conflict) is a reflection of her cultural values that she has internalized. The religious 
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women in our study feel conflict when they are not able to make their families the 

priority. This prevalent desire to prioritize family demonstrates the influence of religion 

on our subjects’ habitus. We also find that the influence of religion, for certain groups of 

women, appears to be a factor which leads women into certain types of jobs and career 

decisions over others. Christian religion seems to change the way that working women 

define their circumstances and their choices. This underscores the need to account for 

religion as a factor when studying work family conflict.  

This study contributes to the growing body of knowledge on the interaction of 

economic decisions, values and culture. While some of these strategies have been 

previously identified, we expand on the way in which religious influences on a person’s 

habitus factor into these strategies. This study highlights the role of religion as a factor 

shaping these decisions. Understanding how these different factors play a part in creating 

the strategies is important as it reaffirms the notion that decisions about work, while 

influenced and constrained by economics are affected by cultural habitus (Kinjerski and 

Skrypnek 2004; Griebel et al. 2014; Orser and Dyke 2009; Wuthnow 1996). 

This study is a start to understanding the link between religion and women’s 

career decisions pertaining to work family conflict. We do not know if any of the 

identified strategies are unique to particular religious traditions. Further investigation is 

warranted to determine if strategies fall predominantly along religious tradition lines or 

geography. Future studies using a larger sample should look at the religious traditions of 

Black Protestants, Mainline Protestants, Evangelical Protestants and Catholics from 

across the United States to determine if the strategies vary by religious tradition. This 

study only looks at religious women who are married and have children. The strategies 
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used for religious women who are not married and do not have children may be different 

than those found in this group. Future studies should compare religious and non-religious 

women, looking at the strategies that they use to determine exactly how much of an 

influence religion has on shaping the habitus and thus the decisions of these women. Of 

particular interest is a comparison of religious and non-religious women entrepreneurs; 

we would examine characteristics and outcomes of these businesses, and further delineate 

the role of religion in shaping female entrepreneurship.  
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CHAPTER FOUR 
 

Religion’s Influence on Women’s Entrepreneurial Outcomes and Characteristics 
 
 

Introduction 

Women’s entrepreneurship in the United States looks very different than that of 

men’s today (Kepler, Shane and Heights 2007). Studies show that the performance (sales 

growth, employment, income and survival) of women owned businesses is lower than 

those of men (Boden 1999; Fischer, Reuber, and Dyke 1993; Robb and Wolken 2002). 

Studies have also found that the motivations to start a business and the hope of what 

comes out of the business vary between men and women (Bielby and Bielby 1984; Eagly 

and Karau 2002; Brush et al. 2006; DeMartino and Barbato 2003). While the 

entrepreneurship literature has attributed the differences in male and female 

entrepreneurial behavior to the different values and roles that men and women have been 

socialized into (Eddleston and Powell 2007; Orser and Dyke 2009), the literature has yet 

to consider the institutional effect of religion in this process of socialization. Religion has 

been shown to play a large role in shaping not only gender roles but also a woman’s 

understanding of the ideal form of the family and what her role and responsibility in the 

family is (Bendroth 2002; Christiano 2000; Edgell 2006; Sherkat and Ellison 1999; Read 

and Eagle 2011). This study proposes that religion is one of the key cultural influences 

and socializing factors in shaping women’s gender role attitudes and values which then 

affects the characteristics of their entrepreneurial behavior. 

This study uses a sample of female entrepreneurs to look at the effect that 

religion, specifically church attendance and religious tradition have on the motivations 

64 
 



   

and characteristics of female entrepreneurship. Results demonstrate that both church 

attendance and religious tradition are in fact significant when looking at the influence of 

family on starting a business as well as the different characteristics of the business such 

as the time demands, profit, size and desire to grow the business.  

 
Female Entrepreneurship 
 

Research has demonstrated that women’s entrepreneurship differs from males 

including the expectations, reasons for starting a business, motivations, opportunities 

sought and characteristics and outcomes (Kepler, Shane and Heights 2007). In particular 

studies have found that the performance (sales growth, employment, income and 

survival) of female owned businesses is lower than those of males (Boden 2000; Robb 

and Wolken 2002; Fischer et al. 1993; Srinivasan et al. 1993). Women also face more 

startup problems and challenges than men because they lack female role models (Kepler, 

Shane and Heights 2007) and attitudes towards women’s roles make it difficult for 

women to be seen as legitimate business owners (Brush 1992) and gain support from 

family and friends (Stoner et al.1990). Studies also find that the majority of women 

entrepreneurs partake in other activities aside from running their business, such as being 

employed elsewhere or taking care of their family (Stigter 1999). Thus women 

entrepreneurs work less than full time compared with men due to other obligations. The 

types of businesses women entrepreneurs start, as well as the obstacles they face differ 

from men (Verheul and Thurik 2001). Female businesses are more likely to be found in 

the sectors of personal services and retail trade and less likely to be found in the areas of 

manufacturing and high technology (Anna et al. 2000; Brush et al. 2006). The areas of 

business that women are most highly concentrated reflect the traditional areas of 
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employment for women (Birley 1989; Bowen and Hisrich 1986; Brush 1987; Smith, 

Smits and Hoy 1992).  

Apart from differences in the characteristics of business start-ups, motivations for 

these businesses also vary between men and women (Kepler, Shane and Heights 2007). 

Women are more likely than men to start a business in order to achieve a work-family 

balance (Brush et al. 2006) and less likely than men to start a business in order to make 

money (DeMartino and Barbato 2003). Women are also much more likely to cite 

personal interests, desire for fulfillment, and job satisfaction (Georgellis and Wall 2004; 

Jurik 1998) as well as a desire to be challenged and achieve self-determination (Buttner 

and Moore 1997) as reasons for beginning a business. Research has shown that women’s 

primary motivation for entrepreneurship is the enhanced ability to manage work-life 

demands (Lee-Gosselin and Grise 1990; Hughes 2006; Kepler, Shane and Heights 2007) 

and a key reason women state for starting a business is to achieve a work-family balance 

and gain flexibility (Brush et al.2006; Boden, 1999; Carter et al., 2003). Parenthood also 

plays a significant role in women’s decisions to become self-employed (Birley 1989), as 

many women want to become self-employed in order to develop a more flexible work 

schedule, allowing them to balance work and family demands (Boden 1996; Georgellis 

and Wall 2004; Lombard 2001). 

 
Influences on Entrepreneurship 
 

Role Investment Theory and Social Role Theory, in entrepreneurial outcomes 

(Bielby and Bielby 1984; Eagly and Karau 2002) attribute entrepreneurial propensities to 

the different socialization processes that men and women face in society.  Thus a 

person’s socialized gender identity and role account for gender variation in 
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entrepreneurialism (Eddleston and Powell 2007). Recent studies focus on the influence of 

underlying values and their effects on personal and professional decisions (Davidson and 

Caddell 1994; Wuthnow 1994) (Kyro 2001). Orser and Dyke (2009) argue that by 

understanding the constructs of success, one can understand how values influence 

decision making, because the values dictate what a person sees as success. Many studies 

find gender differences in defining entrepreneurial success (Carter and Cannon 1988; 

Collerette and Aubrey 1990; Ray and Trupin 1989; Lee-Gosselin and Grise 1990). The 

way in which a person defines success will shape their views about family and 

professional tradeoffs and help to distinguish occupational preferences (Schein 1975; 

Krueger, Reilly and Carsrud 1997; Sapienza et al. 1998). Studies looking at work and 

family success criteria report significant gender differences (Kagan 1993; Parker and 

Chusmir 1992; Sturges 1999). These studies found that women entrepreneurs were less 

likely to value monetary success criteria and more likely to value quality of networks, 

ability to choose daily activities and quality of life (Fenwick and Hutton 2000). These 

differences in how success is defined reflect underlying values that men and women 

entrepreneurs hold, and can help explain why women choose to begin businesses for 

‘more flexibility for personal and family life’ and men ‘to make money’ (Kepler, Shane 

and Heights 2007). These underlying values are shaped and created by cultural 

institutions in our society. Studies up to this point however have not explored the 

influence of these cultural institutions, such as religion, on the values of entrepreneurs. 

What produces these gender differences in success definitions and business 

characteristics of entrepreneurs? Eddleston and Powell (2007) claim that gender identity 

explains differences in entrepreneurial aspirations. In sociological perspective, Ridgeway, 
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explains that gender is not only a trait of individuals, but also a “system of social 

practices that constitutes males and females as different and organizes relations between 

them on the basis of the presumed differences” (2011:16). Gender differences coordinate 

social relations through shared cultural beliefs about presumed differences in the 

character and behavior of males and females. Unlike the assumption of innate gender 

differences, found in the social role and identity theories that researchers have used thus 

far to explain the differences between male and female entrepreneurship, Ridgeway and 

others argue that institutions and social context play an important role as well. The 

gender segregated nature of paid labor reflect cultural beliefs about gender roles and 

inequality as well as gender differences (Charles and Grusky 2004).  

 
Religion and Entrepreneurship 
 

Few studies have considered the contemporary relationship between religion and 

work, especially from the field of sociology. While religion was initially thought to fade 

from importance, especially in the arena of work, more recent studies show that there is 

some type of relationship between the two. Wuthnow (1996) finds that Americans’ 

economic decisions are not merely individual rational decisions. They are embedded in 

moral frameworks, developed in part from cultural institutions such as religion. Other 

studies find the therapeutic function of religion allows individuals to derive meaning 

from their work and lower their stress levels (Davidson and Caddell 1994; Wuthnow 

1994). Other studies show that participation in certain religious contexts impacts 

workplace outcomes such as job satisfaction, workplace commitment and entrepreneurial 

behavior through the cultural values which carry from the congregation over to the 

workplace (Park et al. 2014).  
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While studies have shown that entrepreneurship is driven by a person’s values 

(Griebel et al. 2014; Morris and Schindehutte 2005) and particularly by their internal 

values (Kinjerski and Skrypnek 2004), research on the relationship between values 

derived from religion and entrepreneurship has only received limited attention (Kauanui 

et al. 2008). In particular studies show the values of an entrepreneur affect the way that 

they structure their workplace and the decisions that they make about their businesses 

(Aneesh 2006; Angelidis and Ibrahim 2004; Griebel et al. 2014; Hambrick and Mason 

1984; Schein 1990).  

As demonstrated in the above literature review, the differences between female 

and male entrepreneurship have been mainly attributed to gender differences in 

socialization and underlying values. Religion in its institutional form conveys values that 

play a part in individual entrepreneurial and workplace outcomes. In the next section I 

will summarize the main literature on religion’s impact on gender socialization.   

Gender Roles and Religion 

Religious institutions do more than convey values for entrepreneurial outcomes; 

they affect gender socialization for many Americans (Bartkowski 1999; Bartkowski and 

Read 2003; Hardacre 1997; Hartman and Hartman 1996; Heaton and Comwall 1989; 

Lehrer 1995; Mosher, Williams and Johnson 1992; Sherkat 2000; Thomton et al. 1983; 

Wilcox and Jelen 1991). In particular, family ideals and the specific roles and 

responsibilities of men and women have their roots in religion (Read and Eagle 2011; 

Edgell 2006; Sherkat and Ellison 1999). The way in which a woman is socialized, and the 

values that she is taught often find their roots in religion.  

69 



   

The social structure that an individual is a part of impacts the individual’s cultural 

schema (Sherkat 2010). The congregation is an especially important social structure and 

has been described as the “largest repository of social capital”   (Putnam and Campbell 

2010). When an individual is surrounded by those who are of a similar cognitive schema, 

their beliefs and commitment to those beliefs is strengthened, particularly with traditional 

religious beliefs (Park et al. 2014; Stroope 2011; Regnerus et al. 2003). The 

Congregation, as the central local religious structure, serves as a key forum for 

transmitting religious ideologies. Greater attendance at a local church will likely reinforce 

the gender ideologies promulgated in that religious community.  

In the United States notions of the ideal or moral family have been central to 

religious discourse (Christiano, 2000; Edgell, 2006; Sherkat and Ellison 1999). Religious 

institutions in the United States historically have been highly concerned with the 

production of family ideals (Christiano 2000; Edgell 2006). These family ideals promote 

certain forms and functions of the family making them legitimate, valuable and morally 

correct (Bendroth 2002; Christiano 2000; Cott 2002). These forms of the family are based 

upon ideologies that interpret men’s and women’s natures as fundamentally different and 

unequal, leading to the development of the ideology of separate spheres where males 

focus on the realm of paid labor and females focus on the home (Bendroth 2002; 

Christiano, 2000; Cott, 2002; Sherkat and Ellison, 1999). Based upon this we would 

expect that women who attend church more frequently will have stronger values which 

prioritize their role and responsibility in the family. Thus religiously-informed women 

who pursue entrepreneurship will exhibit a greater preference to spend more time with 

the family compared to non-religious women. This leads to the following hypotheses:  
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Hypothesis 1A: Church attendance will positively influence time/ 
flexibility preferences in motivations for religious women’s business 
startups. 
 
Hypothesis 2A: Church attendance will have a negative influence on the 
time demands, profits and size of women’s businesses.  
 
Hypothesis 3A: Church attendance will have a negative effect on a 
woman’s desire to grow or increase their business.  
 
Along with church attendance, the religious tradition that a woman is a part of 

will be influential in shaping her gender roles and values. While religious institutions in 

general have been historically concerned with family ideals, conservative religious 

traditions hold stronger, more traditional gender role attitudes. Conservative Protestants 

specifically support the patriarchal family model where the husband is the head of the 

family (Bartkowski 1997, 2001; Gallagher & Smith 1999; Thornton, Alwin & Camburn 

1983). Studies show an association between conservative religious groups and 

inegalitarian gender role attitudes (Bartkowski 1999, 2001; Bartkowski and Read 2003; 

Heaton and Cornwall 1989; Lehrer 1995; Peek et al. 1991; Read and Bartkowski 2000: 

Wilcox and Jelen 1991).  

Women who are a part of conservative Christian groups hold more traditional 

gender role attitudes than women who belong to other Christian groups or those who 

have no religious affiliation (Hardacre 1997; Peek et al. 1991). Conservative Protestant 

culture has also been shown to put a low emphasis on educational attainment and 

women’s paid labor force participation, reinforcing the traditional gender roles (Sherkat 

2012). Due to the strong traditional gender role ideology found amongst conservative 

religious groups, we would expect that the women in these groups will make decisions 
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about their business which will allow for them to maximize the amount of time spent 

with their family and fulfill the traditional gender role ideology. Thus I hypothesize: 

Hypothesis 1B: Women affiliated with conservative religious traditions 
will attribute time/flexibility for their family as the reason for starting 
their business than women in other religious traditions.  
 
Hypothesis 2B: The businesses of women affiliated with conservative 
religious traditions will be less time demanding, have smaller profits and 
fewer employees than those of women in other religious traditions. 
 
Hypothesis 3B: Women affiliated with conservative religious traditions 
will have less of a desire to increase or grow their business than women in 
other religious traditions.  
 
 

Data and Methods 

Data for this analysis was taken from the Survey of Religion and Female 

Entrepreneurship. The Survey of Religion and Female Entrepreneurship is an online 

survey which was conducted in the spring of 2012. This survey examined the 

expectations and outcomes of female entrepreneurship and how this related to religion. 

This survey was created specifically to address the questions of religion and family 

dynamics among female entrepreneurs, which had been missing in previous studies of 

female entrepreneurs. The survey includes questions about the participants business such 

as the size, profits, and time demands as well as about religious beliefs and affiliations. 

There are also questions which focus on motivations to start a business, family, and work 

family conflict. A copy of the full survey can be found in appendix B.  

The survey of religion and female entrepreneurship was disseminated to female 

entrepreneurs based upon female entrepreneurial associations. In particular, two female 

entrepreneurial associations were contacted and agreed to send the survey out to their 

members. Of these two associations one was for women entrepreneurs and one was for 
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Christian women entrepreneurs. The sample for the survey was thus constructed from the 

membership lists for both of these groups. Using these two associations allowed for not 

only access to female entrepreneurs but also allowed for a sample which included 

religious members. The sample yielded a total of 235 females, all of whom had already 

started a business or were currently in the process of starting a business. The sample is 

further described in table 1.  

 
Reasons and Motivations for Starting a Business 
 

To better understand the role of family in the reason behind starting a business we 

also looked at the questions asking to what extent do you agree with the following 

reasons for starting a business: ‘to have greater flexibility for my personal and family 

life’ and ‘to have more time for my family and children’. Responses ranged on a five 

point scale from ‘to no extent’ to ‘to a very great extent’. These two scores were then 

taken and added together, creating a final scale reflecting the influence of family in 

starting a business which ranged from 5 to 10 and had a Chronbach’s alpha of .73. 

 
Business Characteristics 
 

To understand the role that religion has on the characteristics of a business we 

looked at the number of employees in the respondents business, the profit of their 

business the past year, the number of businesses started. The total profit was recoded into 

11 different categories, ranging from 0 - 285,000. We also included a measure for time 

demands involved in these businesses. To do this we took the questions of ‘how many 

hours a week do you spend working for pay?’ as well as ‘of these hours worked, how 

many of them are spent working away from home?’ The desire to expand or grow their 
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business was also examined in this study. This was measured by taking the question 

asking the respondents how much they agreed with the statements: ‘in the next two years, 

I would like to increase the size of my business’, ‘In the next two years I would like to 

start another business’ and ‘In the next two years I would like to increase my revenues 

from the business’. Each of these questions were answered on five point Likert scales. 

The responses to these three questions were then added up to create a ‘growing business’ 

scale, ranging from 5-15. Alpha = .76. 

 
Church Attendance and Religious Tradition 
 

In order to understand the relationship between religion and entrepreneurship, this 

study looks at the specific effects of church attendance and religious tradition. Church 

attendance was controlled for by asking the respondent how often they attended religious 

services. Responses ranged on a nine point scale from “more than once a week” to 

“never”. Religious tradition was controlled for using the RELTRAD typology developed 

by Steensland et al. (2000).  From this typology, I placed individuals into the categories 

of Black Protestant, Evangelical Protestant, Catholic, Jewish, Other Religions and Nones 

based upon their stated denomination. 

 
Control Variables 
 

In order to isolate the specific effects of religious tradition and church attendance 

we also controlled for biblical literalism and religious salience. Religious salience was 

controlled for by using the question of “how religious do you consider yourself to be?” 

Responses ranged between ‘not all religious,’ 'not too religious,’ ‘somewhat religious,’ 

‘very religious,’ and ‘I don’t know’. Biblical literalism was also controlled for using the 
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question of “which one statement comes closest to your personal beliefs about the bible?” 

The nominal categories of ‘literal’ (the bible means exactly what it says and should be 

taken literally, word for word on all subjects), ‘interpreted’ (The bible is perfectly true 

but should not be taken literally, word for word, we must interpret its meaning) and 

‘myth’ (the bible contains some human error, the bible is an ancient book of history and 

legends and don’t know responses) following the methodology proposed by Franzen and 

Griebel (2013).  

In order to best understand the specific role that religion has on entrepreneurial 

behavior I added in a control for gender role attitudes. This scale was made up of 5 

different questions which were used on the general social survey to measure gender role 

attitudes. The questions each asked how much the respondent agreed with the following 

statements: ‘A husband’s job is to earn money and a wife’s job is to look after the home 

and family’, ‘a working mother can establish just as warm and secure a relationship with 

her children as a mother who does not work’ (reverse coded), It is more important for a 

wife to help her husband’s career then to have one herself’, it is much better for everyone 

involved if the man is the achiever outside the home and the woman takes care of the 

home and family’, ‘a preschool child is likely to suffer if his or her mother works’. Each 

question was rated on a likert scale where 1 = strongly disagree and 5 = strongly agree. 

These scores were then added up to create the gender role attitude scale. The chronbach’s 

alpha for the scale was .77. Final values ranged from 5 to 25.  

In this analysis I include several standard demographic controls along with the 

religious controls. Education was measured as the highest grade which the respondent 

completed.  Response categories ranged from 8th grade or less to postgraduate 
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work/degree. Interestingly in this sample all of the respondents had at least some college 

for their education level. Thus the education range for this specific study ranged between 

‘some college’ to ‘postgraduate work/degree’. The study controlled for the family factors 

including marital status (married=1) and having a child in the home (child=1). The study 

also controlled for the region that the entrepreneur lived in (south=1) and well as the age 

of the participant. The survey did collect information on income and race, however over 

70% of the respondents chose not to respond to these questions, making them impossible 

to use in the analyses.  

 
Analytic Plan 
 

This analytical presentation begins with the descriptive statistics for all of the 

variables which were used in this study (Table 1). In order to test the hypotheses we 

estimate OLS regression models for each of the 6 dependent variables. Any cases where 

the response for the dependent was missing was dropped from the model. The first model 

looks at the influence of family on the decision to start a family (N=189). Model 2 looks 

at the number of hours worked a week for the business (N=183) with model 3 looking at 

the number of these hours which were worked away from the home (N=183). Models 4 

and 5 look at the business characteristics of profit (N=193) and size of the business 

(N=193). Model 6 looks at the desire of the woman to grow her business in the future 

(N=193). Each of these models examines the effect that religion has on the dependent 

variable by looking at church attendance and religious tradition. In order to better 

understand the effect of religion we have also controlled for gender role attitudes in each 

of the models. Due to the limited ranges of the dependent variables we also ran Tobit 
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regression models which produced no significant changes in the results. The results from 

the OLS regressions are reported below.  

 
Results 

 
Table 1 presents the descriptive statistics for the sample in this study. In my 

sample of female entrepreneurs I found that the average number of hours worked total 

and the number of hours worked away from the home a week are 26.5 and 10.71 

respectively, with ranges from 0 to 70 and 0 to 55. I also found that the average number 

of employees is 1.48. We also see that the average amount that a respondent would like to 

grow her business is 11.74 on a 15 point scale. We also find that family influence in 

starting a business is 8.20 out of 10 on average for these women. Responses to gender 

role attitude ranged from 6 (progressive) to 23 (traditional) with a mean of 15.21.  

 Average education levels were 5.58 on a 7 point scale, (between 

‘Trade/technical/vocational training’ and ‘college graduate’) and the average age was 

approximately 49 years old. 53% of the sample live in the south and 69% are married and 

35% have a child under 18 living at home with them. We also find that the sample is 

fairly religious. Average religious salience is 3.39 on a 4 point scale (between ‘somewhat 

religious’ and very religious’) and average levels of church attendance was 6.90 on a 9 

point scale (between ‘2-3 times a month’ and ‘about weekly’). We also find that 35% of 

the sample view the bible literally, 49% as something which is true but needs to be 

interpreted and 16% as a myth. The sample is also composed of a mix of religious 

traditions with 13% mainline protestant, 47% evangelical protestant, 3% black protestant, 

19% catholic, 1.6% Jewish, 1.6% other religious tradition and 15% as no religious 

tradition affiliation.  
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Table 4.1. Descriptive Statistics 
 

Variables N Mean/Proportion Std.Dev. Minimum Maximum 
Controls      
Education 221 5.85 1.09 4.0 7.0 
Region (South) 213 .53 .50 0 1.0 
Age 215 48.86 8.61 31.0 66.0 
Marital Status 
(Married) 

219 .69 .46 0 1.0 

Child at Home 215 .35 .48 0 1.0 
Gender Role 
Attitudes 

223 15.21 3.92 6.0 23.0 

Religiosity 217 3.39 1.07 1.0 5.0 
Biblical Literalism 
(Interpret) 

211 .49 .50 0 1.0 

Biblical Literalism 
(Literal) 

211 .35 .48 0 1.0 

Biblical Literalism 
(Myth) 

211 .16 .37 0 1.0 

Religion       
Church Attendance 221 6.90 2.30 1.0 9.0 
Mainline 
Protestant 

244 .13 .34 0 1.0 

Evangelical 
Protestant 

244 .47 .50 0 1.0 

Black Protestant 244 .03 .17 0 1.0 
Catholic  244 .19 .39 0 1.0 
Jewish 244 .016 .13 0 1.0 
Other 244 .016 .13 0 1.0 
None 244 .15 .36 0 1.0 
Dependent 
Variables 

     

Hours Worked 233 26.5 18.31 0 70.0 
Hours Worked 
Away from Home 

231 10.71 13.65 0 55.0 

Number 
Employees 

249 1.48 1.82 0 8.0 

Profit 197 4.18 2.10 1 11 
Growing Business 241 11.74 2.09 3.0 15.0 
Family Influence 245 8.20 2.33 2.0 10.0 
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Table 2 presents the results of OLS regression analyses which model the effect of 

religion (attendance and religious tradition) on entrepreneurial motivations and 

characteristics. Model 1 looks at the effect of church attendance and religious tradition on 

the influence of family in starting a business. Model 1 accounts for basic demographics, 

gender role attitudes and religious items. We find that there is a significant positive 

relationship between church attendance and the influence of family in starting a business, 

thus supporting hypothesis 1A. We also find that evangelical protestant women are more 

likely to start a business due to the influence of family compared to women with no 

religious affiliation, thus supporting hypothesis 1B.  

Models 2 and 3 look at the effect of religion on the total number of hours worked 

for the business owner as well as the number of these hours which are worked away from 

home. In model 2 we see that when controlling for education, age, region, marital status 

and children and gender role attitudes, the number of hours that women work at their 

business has a significant negative relationship with church attendance. We also find in 

model 3, when using the same controls, that church attendance again has a negative 

significant relationship with the number of hours worked away from the home. Thus the 

first part of hypothesis 2A is supported, the more that a women attends church the more 

likely she is to spend fewer hours working total, and fewer of these hours will be away 

from the home.  

Model 2 also demonstrates that the number of hours that women work at their 

business has a significant positive relationship with the evangelical protestant tradition. 

Evangelical protestant women who own a business spend more total hours working each 

week than those women who are not affiliated with a religious tradition. However, when 

79 
 



   

we look at model 3, the number of these hours which are worked away from the home we 

find that evangelical protestant women work less hours away from home than those not 

affiliated. This gives partial support to the first part of hypothesis 2B. While being a part 

of the evangelical protestant tradition has a positive effect on the total number of hours 

worked, the amount of these hours which are worked away from the home are 

significantly fewer than those of non-affiliated women. 

Models 4 and 5 looks at the business characteristics of profit and size. In model 4 

when controlling for education, age, region, marital status and children and gender role 

attitudes we find that church attendance has a significant negative effect. We also find 

that being an evangelical Protestants is positively associated with the total amount of 

profit. When looking at model 5 and the size of the business, we again find that church 

attendance has a negative effect and evangelical protestant has a negative relationship 

with the size of the business. The results thus support the second part of hypothesis 2A, 

the more that a woman goes to church, the less likely she is to have a business that is 

large in size and that makes a large profit. The second part of hypothesis 2B is only 

partially supported. Evangelical protestant women are more likely to have businesses 

with a larger profit but less likely to have a business that is large in size when compared 

to non-affiliated women. 

Model 6 looks at the desire women have to grow their business. Controlling for 

age, education, region, marital status and children, and gender roles we find that church 

attendance has no significant effect on a woman’s desire to grow the business. Thus 

hypothesis 3A is not supported. We do see from model 6 that religious tradition plays an 

important role. Those women in the evangelical protestant tradition have a negative
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Table 4.2. OLS Regression Results 
 
Variables Model 1: 

Influence of 
Family 

Model 2: 
Total Hours 

Worked 

Model 3:  
Hours Worked 

Away from Home 

Model 4: 
Profit 

Model 5: 
Size 

Model 6: 
Desire to Grow 

Business 
 b se b se b se b se b se b se 
Intercept 11.809* 1.711 45.802* 13.673 4.809* 10.775 7.513* 2.310 8.104* 1.634 11.508* 1.601 
Education -.087 .154 -.783 1.220 1.144 .955 .068 .208 -.494* .147 .023 .144 
South -.183 .302 .469 2.345 1.092 1.878 .268 .406 .366 .290 -.310 .281 
Age -.070* .019 -.508* .157 .242* .122 -.007 .026 .048* .018 -.035 .018 
Married -.255 .330 -3.271 2.935 .327 2.039 1.0513* .444 -.583 .314 -.944* .307 
Child 1.114* .360 -.507 2.831 2.455 2.247 -.310 .486 -.272 .344 .434 .337 
Gender 
Roles Scale 

.035 .043 -.847* .344 -1.263* .263 -.226* .057 -.186* .041 .099* .040 

Religiosity .027 .163 3.097* 1.439 -.303 1.051 -.320 .221 .030 .156 .130 .153 
Literalc -1.569* .612 4.265 4.856 .634 3.771 -1.202 .828 1.402 .586 2.877* .574 
Interpretc -2.231* .563 2.922 4.277 1.047 3.474 -2.006 .765 .827 .541 2.592* .530 
             
Church 
Attendance 

.364* .106 -3.381* .834 -.982* .651 -.620* .144 -.188* .102 .107 .010 

Mainline 
Protestantb 

4.260* 1.068 29.416* 8.41 17.838* 6.629 5.188* 1.438 1.505* 1.017 -3.174* .997 

EvangelicalP
rotestantb 

4.287* 1.031 20.609* 8.238 -
12.362* 

6.362 5.744* 1.340 -2.637* .988 -2.009* .968 

Black 
Protestantb 

4.877* 1.149 17.136 8.958 -2.722 7.045 .127 1.555 -.407 1.099 -2.542* 1.077 

Otherb -5.078 1.169 -16.184 8.925 14.371 7.185 -1.631 1.589 2.735 1.123 2.027 1.101 
Catholicb  4.171* 1.107 14.328 8.148 10.975 6.267 6.992* 1.373 2.511 .971 -1.520 .951 
Jewishb -4.779* 1.162 25.949* 8.917 34.428* 7.168 3.448 1.577 1.293 1.115 1.114 1.092 
             
N 189  183  183  193  193  193  
R Squared .476  .413  .408  .391  .289  .381  
b Comparison group is no religious tradition. 
c Comparison group is ‘myth’, those who view the bible as a set of myths and legend
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relationship with wanting to grow their business when compared to those not affiliated 

with a religious tradition. This model thus supports hypothesis 3B, those women who are 

a part of the evangelical protestant tradition are less likely to want to grow or expand 

their business.   

 
Discussion 

 
This study demonstrates that religion influences female entrepreneurship. 

Analyses show that the more a woman attends church, the more likely she is to identify a 

preference for more time for her family as a motivator in starting her business. Women in 

Evangelical Protestant, Mainline Protestant, Black Protestant or Catholic religious 

traditions were more likely to identify more time and flexibility for their family as 

important in their decision to start a business. While previous studies have found that 

women’s primary motivation in starting a business is to gain more of a work family 

balance and flexibility, they have not investigated how religion affects this sentiment 

(Brush et al. 2006). By looking at religious factors such as church attendance and 

religious tradition this study finds strong evidence that the desire for flexibility and 

family time when pursuing a career derives from religious tradition. The more a woman 

attends church, the more likely she is to cite a need for flexibility and family time as 

motivation informing her entrepreneurial decisions. This suggests that there is a positive 

relationship between church attendance and the strength of these values. Religious 

tradition is instrumental in socializing a woman into certain values which place the 

family as the top priority. While these values may be shared by all women, these analyses 

show that they are stronger for women who attend church more, and who affiliate with 

the Evangelical Protestant religious tradition.  
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The results show that characteristics of a business are related to both church 

attendance and religious tradition. Generally, we find that while church attendance is 

inversely correlated to the number of hours worked and the number of hours spent away 

from home. However, the number of hours worked and time away from home varies by 

religious tradition. This variation may be explained by the variation in values and 

teaching offered by different religious traditions. For example, we find that while 

evangelical protestant women work many hours, the amount of these hours that are away 

from home is lower, fitting with the research that more conservative religious traditions 

tend to emphasize the women’s role in the home (Bendroth 2002; Christiano 2000).  

Along with the business hours, we also find that religion influences business size, 

profit and the desire to grow. We find that church attendance has a negative effect on 

profit; interestingly, women in Evangelical traditions are more likely to report larger 

profits. This success may derive from the strong social networks which are created within 

evangelical congregations, leading to more business clients. This surprising finding is one 

which should be explored more in future studies. In general, businesses were small 

regardless of religious tradition, with the exception of the Mainline Protestant tradition. 

While church attendance did not have a significant effect on business growth, religious 

tradition was very important. The Evangelical Protestant tradition had a negative effect 

on the desire to grow the business. These findings support the contention that religious 

women prioritize family, as business decisions are made to maximize family time.  

It is clear that there is a relationship between religion and women’s 

entrepreneurial behavior. Even when controlling for gender role attitudes, we find that 

religion still has a significant effect. Both church attendance and religious tradition have a 
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significant influence on business motivations and characteristics. Previous literature has 

demonstrated a religious basis for the ideal family image, as well as the proscribed roles 

for males and females. It follows that the more a woman partakes in this organization, the 

more likely she is to try to meet this image. The effect of emphasized congregational 

values on an individual’s behaviors and attitudes has been shown in both work place 

outcomes as well as education levels (Park et al. 2014; Stroope 2011). This study 

reiterates these findings, demonstrating that church attendance also affects women’s 

entrepreneurial behavior. Values play an important role in an individual’s entrepreneurial 

behavior as well (Orser and Dyke 2009; Kyro 2011). Work decisions are shaped not only 

by economic factors but also by cultural influences such as religion (Griebel et al. 2014; 

Rogers and Franzen 2014). This holds true for women entrepreneurs. Religious tradition 

and church attendance shapes the decisions a woman makes about her business. The way 

in which a woman shapes her business and makes decisions within it are impacted by her 

religion. 

While this study demonstrates a link between religion and entrepreneurship for 

women, there are limitations to the study. While the analyses show significant effects, 

due to the small sample size, the magnitude of the effect could be underestimated. The 

small sample size also creates problems when looking at the specific religious traditions 

of Black Protestants, Jewish and other, as there is not enough power to draw conclusions 

about these traditions. Future studies could include large sample sizes in order to fully 

explore the effects of religion on entrepreneurial behavior. Studies including both men 

and women in order to compare the effects of religion on each would also be of interest 

and informative. 
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CHAPTER FIVE 
 

Conclusion 
 

 
This dissertation looks at the relationship between religion and women’s 

entrepreneurship. Previous studies looking at women entrepreneurs have found that 

entrepreneurial practices look very different across genders (Kepler, Shane and Heights 

2007). In particular, sales growth, employment, income and survival of female businesses 

are much lower than those of males (Boden 1999; Robb and Wolken 2002; Fischer et al. 

2003). In addition to economic characteristics, motivations and aspirations of female 

entrepreneurs are much different than those of males (Brush et al. 2006; DeMartino and 

Barbato 2003). These differences  have been attributed to different socialization 

processes that men and women face in society, leading to differing values which then 

drive the entrepreneurial outcomes (Eddleston and Powell 2007; Orser and Dyke 2009).  

Despite these well-documented differences, very few studies have looked 

specifically at women’s entrepreneurship. This deficiency may be leading to the 

marginalization of women entrepreneurs (Bird and Brush 2002; Bruin 2004; Baker et al. 

1997; Eddleston and Powell 2007). If studies focus only on male entrepreneurship, 

factors which may be affecting only women entrepreneurs are not being identified and 

accounted for.  Thus there has been a call for research from a female perspective, one 

which takes into account the unique institutional factors, such as family, that would have 

an effect on female entrepreneurs (Bird and Brush 2002; Marlow and Patton 2005).  

This study further explores the role of values in a woman’s entrepreneurial 

behavior by looking at the influence religion plays on a woman’s values. We find that 
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religion, on both a contextual and an individual level, shapes a woman’s gender role 

attitudes, specifically with regard to her role in the family. These values then influence 

her decisions about work by creating a set of options congruent with her values. These 

options may include starting a business, and also play a role in defining the 

characteristics of that business. We provide a previously under-represented ‘female 

perspective’ of female entrepreneurship. Through qualitative analyses and utilizing 

samples of only female entrepreneurs, we are able to explore how different institutions, 

including family and religion, influence women’s business decisions. 

 
Implications and Future Research 

 
 
Religious Values 
 

Religious values have been shown to have a large effect on all areas of life, but 

particularly on an individual’s gender role attitudes (Bartkowski 1999; Hardacre 1997; 

Sherkat 2000). The way a woman perceives both her role in the family and her priorities 

are informed by internalized religious values (Bendroth 2002; Cott 2002). We 

demonstrate the need to account for religious values when examining female 

entrepreneurship in the future. We show that a woman’s religious values are influential in 

the decisions that she makes about her career. The decision to start a business has been 

shown to be influenced by a woman’s need to have flexibility (Brush et al. 2006; Lee-

Gosselin and Grise 1990; Hughes 2006). We expand on this connection by identifying the 

link between flexibility and a woman’s view of her role in the family (which is based on 

her religious values).  We also demonstrate that the way in which a woman structures her 

business is heavily influenced by her religious values. This raises the possibility that the 
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differences in the performance of male and female businesses may be by design for 

certain women, a design informed by their religious values.   

We also demonstrate that the context, or the ‘moral community’ of an area helps 

characterize female entrepreneurship. The decision to start a business is not just an 

outcome of the individual’s personal beliefs and values but is also a reflection of the area 

and social norms in which she lives. When discussing entrepreneurial behavior, both sets 

of values have a role in the conversation.  

 
Entrepreneurship as a Solution 
 

Studies have demonstrated that women choose to start a business to gain 

flexibility and to better be able to manage work and family demands (Brush et al. 2006; 

Lee-Gosselin and Grise 1990; Hughes 2006). We further suggest that the decisions 

women make with regard to these businesses represent a desire to maintain a manageable 

work-family balance and that these decisions are intentional solutions to competing 

demands. Women perceive owning a business as a type of work which is inherently 

flexible. When faced with situations where they want to or need to work, they choose to 

start a business in order to meet their perceived family responsibilities. Women then 

choose to keep their businesses at a manageable level, one which will not overtake their 

family life. This underlying motive plays a crucial role in understanding female 

entrepreneurship, particularly when comparing it to that of men. While men’s 

entrepreneurship may focus on profitability, this motivation for women is entirely 

different. Thus the way that the businesses are shaped and their outcomes should also 

then be expected to be different. 
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Future Research 
 

We begin to explore the relationship between religion and women’s 

entrepreneurship, a novel relationship in the literature. There is very little data concerning 

the behavior of female entrepreneurs. There are many fewer female entrepreneurs than 

male entrepreneurs, thus national studies on entrepreneurship only find a limited number 

of female respondents. Studies that have sampled a larger number of female 

entrepreneurs still base questions around a male model of entrepreneurship. This may not 

accurately capture the institutions which are relevant in female entrepreneurship. 

Through the creation of data focused specifically on women entrepreneurs, we provide a 

basis for further work to evaluate the relationship between entrepreneurial activity and 

religion.  

This study makes a few specific recommendations for future studies based upon 

its findings. Future studies should look at the religious context of an area in conjunction 

with religion at the individual level to determine the influence of religion on starting a 

business for females. Future studies should also compare the narratives of Christian and 

non-Christian women around work family conflict, in order to expand on the results 

found here. Finally, future studies should look at the difference religion plays in 

influencing the habitus of men versus the habitus of women. Understanding how 

religious values socialize men and women differently will help to fully understand the 

discrepancies between male and female entrepreneurship. 
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APPENDIX A 
 

Interview Scripts 
 
 

Personal Interview Script Fulltime Worker 
 
Thank you for your willingness to spend some time answering a few questions regarding 
this project. We are visiting your congregation as part of a national research project 
focused on Christian congregations and entrepreneurship and work. Your answers will 
help us to understand better how faith communities and personal faith matter for work 
and business in America.   
 
As part of our research process, we need your consent to record this conversation. Hand 
them consent form.   
 
To begin, please state your name and indicate your willingness to participate.  
 
Congregational Perspective 

 
1. [Intro] I’d like to ask you a few questions about [NAME OF CONGREGATION] 

How long have you attended [NAME OF CONGREGATION]? 
 

2. What drew you to this congregation?  
 

3. What do you like most about this congregation? 
 

4. How involved are you at [NAME OF CONGREGATION]  [Prompt: What 
activities do you participate in? How often do you do you do that?] 

 
5. Does this congregation tend to play it safe or does it tend to take risks?  

[PROMPT] Can you provide examples of how this has been clearly 
demonstrated?  
 

a. How important is it for you to be in a congregation that is innovative? 
Why? 

 
6. Do you feel like your skills and abilities are adequately used in this congregation? 

[PROMPT] Do you have any examples that come to mind?    
 

7. [Intro] Now I have a few questions about faith and work.  
a. How does this congregation help those who attend integrate their faith into 

work?  [PROMPT] Do you have any examples that come to mind? 
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b. Is it a top priority for your congregation to provide congregants with 
resources and encouragement for doing their work?  

 
[If yes] What do you think the congregation is hoping to 
accomplish in providing this support? 

c. How does your involvement in this congregation affect how you do your 
job or how you run your business? [PROMPT] In what ways? 

 
8.  [Intro] This may or may not apply to you: Have you hired, worked with, or done 

business with members of your congregation? If so, what has been your 
experience? 

 
Work Perspectives 
 
Non-Entrepreneur Script 
 

9. Would you briefly describe your job including your title, and the main tasks?  
 

10. And how long you have been doing it?  
 

11. What motivated you to pursue this line of work? 
 

12. Do you feel you have been called to this line of work or position? What does it 
mean to you to be called? 

 
13. How does your faith affect how you do your job? Do you have any examples that 

come to mind? 
 
14. How does your faith contribute to your success in your job? [PROMPT] Do you 

have any examples that come to mind? 
 

15. What are the most significant advantages or benefits of bringing your faith to 
work? 

 
16. What are the most significant drawbacks or challenges of bringing your faith to 

work? 
 

17. Are there any particular Bible verses or passages or stories that are important to 
you when you’re at work or when you think about your work? What makes this 
passage special or important to you? 

 
18. Are there particular people in your life that serve as examples or models of 

integrating their faith into how they work? [PROMPT] What makes them good 
examples? Is this person also at this congregation? 
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19. Do you have any specific experiences that have shaped your views on faith and 
work? [pick up details: when in their life did this happen, were they involved in 
their current congregation at the time, did that congregation play any part] ? 

 
20. What are the most important lessons you have learned that specifically relate to 

being a Christian in the workplace? 
21. Can you suggest any ways that this congregation can be supportive of you as you 

integrate your faith at work? 
22. We’ve reached the end of the interview and given the nature of the questions I 

asked, is there anything else you’d like to add that we haven’t already covered?  
 
Thank you very much for your time. We’d like to stay in touch with if possible for a 
future follow up on this study. Would you be willing to provide some contact information 
for such a re-contact?  
 
Personal Interview Script Entrepreneur 
 
Thank you for your willingness to spend some time answering a few questions regarding 
this project. We are visiting your congregation as part of a national research project 
focused on Christian congregations and entrepreneurship and work. Your answers will 
help us to understand better how faith communities and personal faith matter for work 
and business in America.   
 
As part of our research process, we need your consent to record this conversation. Hand 
them consent form.   
 
To begin, please state your name and indicate your willingness to participate.  
 
Congregational Perspective 
 

1. [Intro] I’d like to ask you a few questions about [NAME OF CONGREGATION] 
How long have you attended [NAME OF CONGREGATION]? 

 
2. What drew you to this congregation?  

 
3. What do you like most about this congregation? 

 
4. How involved are you at [NAME OF CONGREGATION]  [Prompt: What 

activities do you participate in? How often do you do you do that?] 
 

5. Does this congregation tend to play it safe or does it tend to take risks?  
[PROMPT] Can you provide examples of how this has been clearly 
demonstrated?  

 
a. How important is it for you to be in a congregation that is innovative? 

Why? 
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6. Do you feel like your skills and abilities are adequately used in this congregation? 
[PROMPT] Do you have any examples that come to mind?    

 
7. [Intro] Now I have a few questions about faith and work.  

a. How does this congregation help those who attend integrate their faith into 
work?  [PROMPT] Do you have any examples that come to mind? 

b.  
c. Is it a top priority for your congregation to provide congregants with 

resources and encouragement for doing their work?  
[If yes] What do you think the congregation is hoping to accomplish in providing this 
support? 
 

d. How does your involvement in this congregation affect how you do your 
job or how you run your business? [PROMPT] In what ways? 

 
8.  [Intro] This may or may not apply to you: Have you hired, worked with, or done 

business with members of your congregation? If so, what has been your 
experience? 
 

Work Perspectives 
 
Entrepreneur Script 
 

9. Would you briefly describe your current business or businesses, their main 
products/services, and your role in it/ them.  

 
a. How long ago did you start this?/ How old is it?  

 
b. How do you measure success in this business/ these businesses? 

 
c. How many people work there/ are on the payroll? 

 
d. Compared to last year, have your revenues increased, decreased, or stayed 

about the same? By how much?  
 

e. How profitable is your business in comparison to competing businesses of 
similar size? 

 
10. Why did you start this business/ these businesses?  

 
a. What would you say is currently the primary aim or focus of the business? 

 
11. Do you feel you have been called to be an entrepreneur? [PROMPT] What does it 

mean to you to be called? 
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12. How does your faith affect being an entrepreneur or business owner? Do you have 
any examples that come to mind? 

 
13. How does your faith contribute to the success of your business? In what ways?  

[PROMPT] Do you have any examples of how your faith contributes to the 
success of your business? 

 
14. What are the most significant advantages or benefits of bringing your faith to 

work? 
 

15. What are the most significant drawbacks or challenges of bringing your faith to 
work? 

 
16. Are there any particular Bible verses or passages or stories that are important to 

you when you’re at work or when you think about your work? What makes this 
passage special or important to you? 

 
17. Are there particular persons, family, friends, or others who were inspiring or 

supportive or helpful to you in starting or owning this business?  How did they 
help you? Was this person by any chance a member of [NAME of 
CONGREGATION]? 

 
a. Have any of these individuals started a business?  

 
b. Do you have any family members who have started a business?  

 
18. Do you have any specific experiences that have shaped your views on faith and 

work?   
 

19. What are the most important lessons you have learned that specifically relate to 
being a Christian entrepreneur or business owner? 

 
20. Can you suggest any ways that this congregation can be supportive of your role as 

an entrepreneur or business owner? 
 

21. We’ve reached the end of the interview and given the nature of the questions I 
asked, is there anything else you’d like to add that we haven’t already covered?  

 
Thank you very much for your time. We’d like to stay in touch with if possible for a 
future follow up on this study. Would you be willing to provide some contact information 
for such a re-contact?  
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Questions for Women 
 

1) Tell me about your family growing up 
 

- How Religious? 
 

- What did parents do for work? 
 

 
2) Tell me about your family now (married, children, jobs) 

 
3) What were gender roles like for you growing up? 

 
 

- What told? How enforced? 
 

- Do you agree with these? Have you followed them? 
 

 
4) What would your dream job be and why? 

 
5) What do you like and dislike about your job now? 

 
6) Do you ever feel tension between family and work? (Explain, examples) 

 
- If had a different job before, is it more or less tension now and why? 

 
 

- What are some things that could help alleviate this tension? 
 

 
7) How would you define success (in life in general)? 

 
- What is success in the family? 

 
- What is success in the workplace? 

 
 

8) What is your top priority/goal in life right now? 
 

- Is there anything that makes reaching this goal difficult? 
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APPENDIX B 
 

Survey 
 
 

Survey of Women, Entrepreneurship and Religion 
Spring 2013 - 2014 

 
Part I: Business 

1) Please briefly describe your business: (_______) 
2) Briefly explain how the original idea for starting a business developed: (______) 
3) Which came to you first, the business idea or your decision to start some kind of 

business? 
a. Business idea or opportunity came first 
b. Desire to start a business came first 
c. Idea or opportunity and desire to have a business came at the same time 

4) To what extent are the following reasons important to you/ an influence in starting 
your business? (scale of 1-5 for each. 1=to no extent, 2=to a little extent, 3=To 
some extent, 4=To a great extent, 5=to a very great extent) 

a. To achieve a higher position for myself in society 
b. To have greater flexibility for my personal and family life 
c. To continue a family tradition 
d. To be respected by my friends 
e. To have considerable freedom to adapt my own approach to work 
f. To give myself, my spouse and my children financial security 
g. To continue to grow and learn as a person 
h. To build a business my children can inherit 
i. To follow the example of a person I admire 
j. To earn a larger personal income 
k. To achieve something and get recognition for it 
l. To have a chance to build great wealth or a very high income 
m. To fulfill a personal vision 
n. To lead and motivate others 
o. To challenge myself 
p. To have the power to greatly influence an organization 
q. To have more time for my family and children 

5) How many people are employed by your company? (______) 
6) On average how many hours a week do you spend working for pay? 

a. How many of these hours are worked from home? 
b. How many of these hours are worked away from home 
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7) Where is your business housed? 
a. Your Home 
b. An office, separate from your home 

8) On average, what is the annual revenue from your business? (________) 
9) On average, what is the annual profit from your business? (_________) 
10) How much do you agree with the following statements: (Strongly agree, agree, 

neutral, disagree, strongly disagree) 
a. In the next two years, I would like to increase the size of my business 
b. In the next two years, I would like to start another business 
c. In the next two years, I would like to close my business and return to a 

regular job 
d. In the next two years, I would like to increase my revenues from the 

business 
11) If you had to choose one, what was the largest motivator in your starting a 

business? 
a. Increased flexibility for my work and family life 
b. Income 
c. Idea/vision 
d. Opportunity 
e. Recognition from others 

12) Does your spouse own a business? (yes or no) 
13) Did either of your parents ever start a business? (yes or no) 
14) Do you have any close friends or siblings who have started a business? (yes or no) 
15) How many businesses have your started total? (______) 
16) What was the date of the start of your current business? (month and year) 
17) Do you feel as though you have role models who are strong female business 

owners? (yes or no) 
18) What is the something that you feel could have helped you in starting your 

business? (_______) 
19) What is something that you feel would help other women to succeed in starting a 

business? (_______) 
Part II: Family and Work Life 

20) For the typical work day and day off, please indicate how much time (within a 
half hour) was devoted to each daily activity. It should total to 24 hours. 
 Typical Work 

Day 
Typical Day Off 

Sleeping   
Personal Care (dressing, bathing, 
grooming) 

  

Meals, eating   
All work for pay, including travel   
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Household Work (cooking, cleaning, 
laundry, yard work, repairs) 

  

Infant and child care (feeding, bathing 
dressing) 

  

Care of older family members   
Personal time with spouse   
Personal time with children   
Leisure time (reading, sports, recreation, 
hobbies) 

  

Other (please specify)   
 

21) How successful do you feel in your work life? Do you feel… 
a. Not at all successful 
b. Not very successful 
c. Somewhat successful 
d. Very successful 
e. Completely successful 

22) How successful do you feel in your family life? Do you feel… 
a. Not at all successful 
b. Not very successful 
c. Somewhat successful 
d. Very successful 
e. Completely successful 

23) How successful do you feel at balancing your paid work and your family life? Do 
you feel… 

a. Not at all successful 
b. Not very successful 
c. Somewhat successful 
d. Very successful 
e. Completely successful 

24) Who earns more money in your household? 
a. I earn more than my spouse/partner 
b. I earn somewhat more than my spouse/partner 
c. I earn about the same amount as my spouse/partner 
d. My spouse/partner earns somewhat more 
e. My spouse/partner earns much more 

25) How often do the demands of your job interfere with your family life? 
a. Very Often 
b. Frequently 
c. Sometimes 
d. Rarely 
e. Never 
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26) How often do the demands of your family life interfere with the demands of your 
work? 

a. Very Often 
b. Frequently 
c. Sometimes 
d. Rarely 
e. Never 

27) If you were to consider your life in general, how happy would you say that you 
are on the whole? 

a. Completely happy 
b. Very happy 
c. Fairly happy 
d. Neither happy nor unhappy 
e. Fairly unhappy 
f. Very unhappy 
g. Completely unhappy 

28) My job has flexible working hours: 
a. Strongly agree 
b. Agree 
c. Neutral 
d. Disagree 
e. Strongly disagree 

29) All things considered, how satisfied are you with your family life? 
a. Completely satisfied 
b. Very satisfied 
c. Fairly satisfied 
d. Neither satisfied nor dissatisfied 
e. Fairly dissatisfied 
f. Very Dissatisfied 
g. Completely Dissatisfied 

30) All things considered, how satisfied are you with your job/work? 
a. Completely satisfied 
b. Very satisfied 
c. Fairly satisfied 
d. Neither satisfied nor dissatisfied 
e. Fairly dissatisfied 
f. Very Dissatisfied 
g. Completely Dissatisfied 

31) Do you approve or disapprove of a married woman earning money in business or 
industry if she has a husband capable of supporting her? 
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a. Strongly approve 
b. Somewhat approve 
c. Neutral 
d. Somewhat disapprove 
e. Strongly disapprove 

32) A working mother can establish just as warm and secure a relationship with her 
children as a mother who does not work 

a. Strongly agree 
b. Agree 
c. Neutral 
d. Disagree 
e. Strongly disagree 

33) It is more important for a wife to help her husband’s career then to have one 
herself: 

a. Strongly agree 
b. Agree 
c. Neutral 
d. Disagree 
e. Strongly disagree 

34) A preschool child is likely to suffer if his or her mother works: 
a. Strongly agree 
b. Agree 
c. Neutral 
d. Disagree 
e. Strongly disagree 

35) It is much better for everyone involved if the man is the achiever outside the 
home and the woman takes care of the home and family: 

a. Strongly agree 
b. Agree 
c. Neutral 
d. Disagree 
e. Strongly disagree 

36) Both the husband and the wife should contribute to the household income: 
a. Strongly agree 
b. Agree 
c. Neutral 
d. Disagree 
e. Strongly disagree 

37) If they are financially able, do you think women should work outside the home 
full time, part-time or not at all under each of the following circumstances: 
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a. After marrying and before there are children? 
i. Work fulltime 

ii. Work Part-time 
iii. Stay at home 
iv. No opinion 

b. When there is a child under school age? 
i. Work fulltime 

ii. Work Part-time 
iii. Stay at home 
iv. No opinion 

c. After the youngest child starts school? 
i. Work fulltime 

ii. Work Part-time 
iii. Stay at home 
iv. No opinion 

d. After the children leave home? 
i. Work fulltime 

ii. Work Part-time 
iii. Stay at home 
iv. No opinion 

38) A husbands job is to earn money and a wife’s job is to look after the home and 
family: 

a. Strongly agree 
b. Agree 
c. Neutral 
d. Disagree 
e. Strongly disagree 

39) Compared to before you started your business, how successful do you feel in your 
work life now? Do you feel… 

a. Much less successful 
b. Less successful 
c. Somewhat more successful 
d. More successful 
e. Much more successful 

40) Compared to before you started your business, how successful do you feel in your 
family life? Do you feel… 

a. Much less successful 
b. Less successful 
c. Somewhat more successful 
d. More successful 
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e. Much more successful 
41) Compared to before you started your business, how successful do you feel at 

balancing your paid work and your family life? Do you feel… 
a. Much less successful 
b. Less successful 
c. Somewhat more successful 
d. More successful 
e. Much more successful 

42) It has been difficult for me to fulfill my family responsibility because of the 
amount of time I spend on my job 

a. Strongly agree 
b. Agree 
c. Neutral 
d. Disagree 
e. Strongly disagree 

43) A job is just a way of earning money and no more: 
a. Strongly agree 
b. Agree 
c. Neutral 
d. Disagree 
e. Strongly disagree 

44) I would enjoy having a paid job even if I didn’t need the income: 
a. Strongly agree 
b. Agree 
c. Neutral 
d. Disagree 
e. Strongly disagree 

45) It is important for a woman to have a job that is fulfilling: 
a. Strongly agree 
b. Agree 
c. Neutral 
d. Disagree 
e. Strongly disagree 

46) All in all, family life suffers when the woman has a full time job: 
a. Strongly agree 
b. Agree 
c. Neutral 
d. Disagree 
e. Strongly disagree 

47) A woman and her family will be happier if she goes out to work: 
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a. Strongly agree 
b. Agree 
c. Neutral 
d. Disagree 
e. Strongly disagree 

48) A job is alright, but what most women really want is a home and family: 
a. Strongly agree 
b. Agree 
c. Neutral 
d. Disagree 
e. Strongly disagree 

49) Being a housewife is just as fulfilling as working for pay: 
a. Strongly agree 
b. Agree 
c. Neutral 
d. Disagree 
e. Strongly disagree 

50) Having a job is the best way for a woman to be an independent person: 
a. Strongly agree 
b. Agree 
c. Neutral 
d. Disagree 
e. Strongly disagree 

51) If you are a married woman who has children, did you work outside the home full 
time, part time or not at all… 

a. After marrying and before you had children? 
i. Worked full time, due to financial reasons 

ii. Worked full time, NOT due to financial reasons 
iii. Worked part time, due to financial reasons 
iv. Worked part time, NOT due to financial reasons 
v. Stayed home 

vi. Do not have children 
b. When the child as under school age? 

i. Worked full time, due to financial reasons 
ii. Worked full time, NOT due to financial reasons 

iii. Worked part time, due to financial reasons 
iv. Worked part time, NOT due to financial reasons 
v. Stayed home 

vi. Do not have children 
c. After the youngest child started school? 
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i. Worked full time, due to financial reasons 
ii. Worked full time, NOT due to financial reasons 

iii. Worked part time, due to financial reasons 
iv. Worked part time, NOT due to financial reasons 
v. Stayed home 

vi. Do not have children 
d. After the children left home? 

i. Worked full time, due to financial reasons 
ii. Worked full time, NOT due to financial reasons 

iii. Worked part time, due to financial reasons 
iv. Worked part time, NOT due to financial reasons 
v. Stayed home 

vi. Do not have children
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Part III: Religious Background 
 
52.  With what religious family, if any, do you most closely identify? (Please mark 
only one box) 
 

  Adventist 
  African Methodist 
  Anabaptist 
  Assemblies of God 
  Asian Folk Religion 
  Baha'i 
  Baptist 
  Bible Church 
  Brethren 
  Buddhist 
  Catholic/Roman Catholic 
  Christian & Missionary Alliance 
  Christian Reformed 
  Christian Science 
  Church of Christ 
  Church of God 
  Church of the Nazarene 
  Congregational 
  Disciples of Christ 
  Episcopal/Anglican 
  Hindu 
  Holiness 
  Jehovah's Witness 
  Jewish 
  Latter-day Saints 
  Lutheran 
  Mennonite 
  Methodist 
  Muslim 
  Orthodox (Eastern, Russian, Greek) 
  Pentecostal 
  Presbyterian 
  Quaker/Friends 
  Reformed Church of America/Dutch Reformed 
  Salvation Army 
  Seventh-Day Adventist 
  Sikh 
  Unitarian Universalist 
  United Church of Christ 
  Non-denominational Christian 
  No religion  Skip to Question 3 
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  Other (please specify) 
 

  Don't know 2.  If possible, please provide the specific name of your religious 
affiliation.  For example, if you are Baptist, are you Southern Baptist Convention, 
American Baptist Churches in the USA or some other Baptist denomination?  If you 
are Jewish, are you Reformed, Orthodox, Conservative or some other branch of 
Judaism? 
Name of denomination:                    

  Don't know 
53.  How religious do you consider yourself to be? 

  Not at all religious 
  Not too religious 
  Somewhat religious 
  Very religious 
  I don’t know 

54.  How often do you attend religious services at a church, mosque, synagogue or 
other place of worship? 

  Never   
  Less than once a year 
  Once or twice a year 
  Several times a year 
  Once a month 
  2-3 times a month 
  About weekly 
  Weekly 
  Several times a week 

55.  How long have you attended your current place of worship? 
  One year or less 
  2-4 years 
  5-9 years 
 10-19 years 
  20 or more years 

56.  On average, how many people attend services at your place of worship?  Just 
your best estimate will do. 

  Less than 100 
  100-299 
  300-799 
  800 -999 
  1000-1999 
  2000 or more 
  I don’t know 
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57.  To what extent do you agree with the 
following statements about your 
current place of worship? 

Strongly 
Agree Agree Disagree 

a. I have a strong sense of belonging to my 
place of worship.    

b. I do not feel ‘emotionally attached’ to my 
place of worship.    

c. I have a strong sense of belonging to a faith 
community outside of my place of worship.    

 
58.  Outside of attending religious services, about how often do you read the  
Bible, Koran, Torah, or other sacred book? 

  Never  
  Less than once a year 
  Once or twice a year 
  Several times a year 
  Once a month 
  2-3 times a month 
  About weekly 
  Weekly 
  Several times a week or more often 

 
59.  About how often do you spend time alone praying outside of religious services? 

  Never  
  Only on certain occasions 
  Once a week or less 
  A few times a week 
  Once a day 
  Several times a day 

60.  Which one statement comes closest to your personal beliefs about the bible? 
  The bible means exactly what it says. It should be taken literally, word-for-word, on 

all subjects 
  The bible is perfectly true, but it should not be taken literally, word-for-word. We 

must interpret its meaning. 
  The bible contains some human error 
  The bible is an ancient book of history and legends 
  I don’t know 

 
 
61.  Which one statement comes closest to your personal beliefs about God? (Please 
mark only one box.) 

 I have no doubts that God exists 
 I believe in God, but with some doubts  
 I sometimes believe in God 
 I believe in a higher power or cosmic force 
 I don't know and there is no way to find out 
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 I am an atheist   Please skip to question XX 
 I have no opinion 

 
62.  Based on your 

personal 
understanding, what 
do you think God is 
like?  

Strongly 
Agree Agree Neutral Disagree Strongly 

Disagree 

a. A cosmic force in the 
universe      

b. Removed from worldly 
affairs      

c. Concerned with the 
well-being of the world      

d. Concerned with my 
personal well-being      

e. Angered by human sin      
f. Angered by my sins      
g. Directly involved in 

worldly affairs      
h. Directly involved in my 

affairs      
63.  How well do you feel 

that each of the 
following words 
describe God in your 
opinion? 

Very 
Well 

Somewhat 
Well 

Not 
very 
well 

Not at 
all Undecided 

a. Critical      
b. Distant      
c. Ever-present      
d. Punishing      
e. Severe      
f. Wrathful      

 

 
64. By your best estimate, how often did you attend religious services at age 12? 

  Never  
  Less than once a year 
  Once or twice a year 
  Several times a year 
  Once a month 
  2-3 times a month 
  About weekly 
  Weekly 
  Several times a week or more often 

 
Part IV: Demographics 
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65.  What is your date of birth?       
 
66.  What is your race? (You can mark “yes” to more than one) 
 Yes No 
a.  White   
b.  Black or African-American   
c.  American Indian or Alaskan Native   
d.  Asian   
e.  Native Hawaiian or other Pacific 
Islander   

f.  Some other race (please specify)   
   
 
67.  Do you consider yourself to be Hispanic or Latino? 

  Yes 
  No 
  Don't know 

 
68.  Were you born in the United States of America? 

  Yes 
  No 

 
69.  What is your current marital status? 

  Never married 
  Married 
  Living as married 
  Separated 
  Divorced 
  Widowed 

 
70.  Do you have children under the age of 18 currently living in your household?  

   
  Yes 
  No 

 
How many children do you have? (_______) 
How many children are under the age of 5? 
How many children are between the ages of 5-12? 
How many children are between the ages of 13-18? 
 
71. Which of the following BEST describes the place where you now live?  

  A large city 
  A suburb near a large city 
  A small city or town 
  A rural area 
  Don't know 
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72.  How many years of work experience do you have? 
Years     
Months    
 
73.  What is the highest level of education you have completed?  (Please mark only 
one box) 

  8th grade or Less 
  9th- 12th grade (no high school diploma) 
  High school graduate 
  Some College 
  Trade/Technical/Vocational Training 
  College Graduate 
  Postgraduate work/Degree 

 
74.  What is the highest level of education your father completed?  (Please mark  
only one box) 

  8th grade or Less 
  9th- 12th grade (no high school diploma) 
  High school graduate 
  Some College 
  Trade/Technical/Vocational Training 
  College Graduate 
  Postgraduate work/Degree 

 
75.  What is the highest level of education your mother completed?  (Please mark 
only one box) 

  8th grade or Less 
  9th- 12th grade (no high school diploma) 
  High school graduate 
  Some College 
  Trade/Technical/Vocational Training 
  College Graduate 
  Postgraduate work/Degree 

 
76.  If married, what is the highest level of education your spouse has completed?  
(Please mark only one box) 

  8th grade or Less 
  9th- 12th grade (no high school diploma) 
  High school graduate 
  Some College 
  Trade/Technical/Vocational Training 
  College Graduate 
  Postgraduate work/Degree 

 
77. By your best estimate, what was your total household income last year, before 
taxes? 
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  $10,000 or less 
  $10,001 - $20,000 
  $20,001 - $35,000 
  $35,001 - $50,000 
  $50,001 - $100,000 
  $100,001 - $150,000 
  $150,001 or more 

 
78.  How would you describe yourself politically? 

Extremely 
Conservative Conservative Leaning 

Conservative Moderate Leaning 
Liberal Liberal 

      
 
79.  Do you think of yourself as Republican, Democrat or Independent? 

Strong 
Republican 

Moderate 
Republican 

Leaning 
Republican Independent Leaning 

Democrat 
Moderate 
Democrat 

      
 

 
80) If married, what does your spouse do for work? (__________) 

 
81) If married, what is your spouse’s average annual income? (_____) 

 
 
 

 

 

 

 

 

 

 

 

 

 

 

111 
 



 

 
 

BIBLIOGRAPHY 
 

 
Ammons, Samantha K., and Penny Edgell. 2007. “Religious Influences on Work–Family 

Trade-Offs.” Journal of Family Issues 28(6):794–826. 
 
Anna, Alexandra L., Gaylen N. Chandler, Erik Jansen, and Neal P. Mero. 2000. “Women 

business owners in traditional and non-traditional industries.” Journal of Business 
Venturing 15(3):279-303.  

 
Aneesh, A. 2006. Virtual Migration: The Programming of Globalization. Londan: Duke 

University Press. 
 
Angelidis, John, and Nabil Ibrahim. 2004. “An Exploratory Study of the Impact of 

Degree of Religiousness Upon an Individual’s Corporate Social Responsiveness 
Orientation.” Journal of Business Ethics 51(2):119–28. 

 
Anselin, Luc. 2003. “Spatial Externalities, Spatial Multipliers, And Spatial 

Econometrics.” International Regional Science Review 26(2):153–66. 
 
Arland Thornton, Duane F. Alwin, and Donald Camburn. 1983. “Causes and 

Consequences of Sex-Role Attitudes and Attitude Change.” American 
Sociological Review 48(2):211-227. 

 
Audretsch, David B, and A. Roy Thurik. 2001. “What’s New about the New Economy? 

Sources of Growth in the Managed and Entrepreneurial Economies.” Industrial 
and Corporate Change 10(1):267-315. 

 
Baker, Ted, howard E. aldrich, and liou nina. 1997. “Invisible entrepreneurs:the neglect 

of women business owners by mass media and scholarly journals in the USA.” 
Entrepreneurship & Regional Development 9(3):221-238. 

 
Barnett, Rosalind C., and Grace K. Baruch. 1987. “Determinants of Fathers’ Participation 

in Family Work.” Journal of Marriage and the Family 49(1):29. 
 
Barnett, Rosalind Chait, and Janet Shibley Hyde. 2001. “Women, Men, Work, and 

Family.” American Psychologist 56(10):781–96. 
 
Barrett, Brian. 2010. “Religion and Habitus: Exploring the Relationship Between 

Religious Involvement and Educational Outcomes and Orientations Among 
Urban African American Students.” Urban Education 45(4):448–79. 

 

112 
 



 

Bartkowski, John. 1999. “One Step Forward, One Step Back: ‘Progressive 
Traditionalism’ and the Negotiation of Domestic Labor in Evangelical Families.” 
Gender Issues 17(4):37–61. 

 
Bartkowski, John. 2001. Remaking the Godly Marriage: Gender Negotiation in 

Evangelical Families. Rutgers University Press. 
 
Bartkowski, John P., and Jen’nan Ghazal Read. 2003. “Veiled Submission: Gender, 

Power, and Identity Among Evangelical and Muslim Women in the United 
States.” Qualitative Sociology 26(1):71–92. 

 
Beatty, Carol A. 1996. “The Stress of Managerial and Professional Women: Is the Price 

Too High?” Journal of Organizational Behavior 17(3):233–51. 
 
Becker, Penny Edgell, and Phyllis Moen. 1999. “Scaling Back: Dual-Earner Couples’ 

Work-Family Strategies.” Journal of Marriage and the Family 61(4):995. 
 
Bellah, Robert N. 1991. Beyond Belief: Essays on Religion in a Post-Traditionalist 

World. University of California Press. 
 
Bendroth, Margaret L. 2002. Growing Up Protestant: Parents, Children and Mainline 

Churches. Rutgers University Press. 
 
Bennetts, Leslie. 2007. The Feminine Mistake: Are We Giving Up Too Much?. Hyperion. 
 
Bielby, Denise Del Vento, and William T. Bielby. 1984. “Work Commitment, Sex-Role 

Attitudes, and Women’s Employment.” American Sociological Review 
49(2):234–47. 

 
Bielby, William T., and Denise D. Bielby. 1989. “Family Ties: Balancing Commitments 

to Work and Family in Dual Earner Households.” American Sociological Review 
54(5):776. 

 
Bird, Barbara, and Candida Brush. 2002. “A Gendered Perspective on Organizational 

Creation.” Entrepreneurship: Theory & Practice 26(3):41-65. 
 
Birley, S. 1989. “Female Entrepreneurs: Are They Really Any Different?” Journal of 

Small Business Management 27(1):32-37. 
 
Blair-Loy, Mary. 2005. Competing Devotions: Career And Family Among Women 

Executives. Harvard University Press. 
 
Boden, Richard J. 1999. “Flexible Working Hours, Family Responsibilities, and Female 

Self-Employment: Gender Differences in Self-Employment Selection.” American 
Journal of Economics and Sociology 58(1):71–83. 

 

113 
 



 

Bolton, Michele. 2000. The Third Shift: Managing Hard Choices in Our Careers, Homes, 
and Lives as Women. 1 edition. San Francisco: Jossey-Bass. 

 
Bourdieu, P. 1983. “Forms of Capital.” 
 
Bourdieu, P. 1987. “What Makes a Social Class.” Berkeley Journal of Sociology 

22(1018). 
 
Bourdieu, Pierre, and Loïc J. D. Wacquant. 1992. An Invitation to Reflexive Sociology. 

University of Chicago Press. 
 
Bowen, Donald D., and Robert D. Hisrich. 1986. “The Female Entrepreneur: A Career 

Development Perspective.” The Academy of Management Review 11(2):393-407. 
Retrieved February 14, 2012. 

 
Brewster, Karin L., and Irene Padavic. 2000. “Change in Gender-Ideology, 1977–

1996:The Contributions of Intracohort Change and Population Turnover.” Journal 
of Marriage and Family 62(2):477–87. 

 
Bruni, Attila Gherardi. 2004. “Doing Gender, Doing Entrepreneurship: An Ethnographic 

Account of Intertwined Practices.” Gender, Work & Organization 11(4):406-429. 
 
Brush, C. 1992. “Research on Women Business Owners: Past Trends, A New Perspective 

and Future Directions.” Entrepreneurship Theory and Practice 16(4):5-30. 
 
Brush, C., E. Gatewood, P. Greene, and M. Hart. 2006. “Women’s Entrepreneurship in 

the United States.” in Growth-Oriented Women Entrepreneurs and Their 
Businesses, edited by C. Brush, N. Carter, E. Gatewood, P. Greene, and M. Hart. 
Cheltenham: Edward Elgar. 

 
Brush, C., and R.D. Hisrich. 1999. “Women-Owned Businesses: Why Do They Matter?” 

Pp. 111-127 in Are Small Firms Important? Their Role and Impact, edited by Z.J. 
Acs. Dordrecht: Kluwer Academic Publishers. 

 
Buttner, H.E., and D.P. Moore. 1997. “Women’s Organizational Exodus to 

Entrepreneurship: Self-Reported Motivations and Correlates with Success.” 
Journal of Small Business Management 35(1):34-46. 

 
Carter, S., and T. Cannon. 1989. “Female Enterpreneurs  A Study of Female Business 

Owners; Their Motivations, Experience and Strategies for Success.” 
 
Carter, Nancy M, William B Gartner, Kelly G Shaver, and Elizabeth J Gatewood. 2003. 

“The career reasons of nascent entrepreneurs.” Journal of Business Venturing 
18(1):13-39. Retrieved February 14, 2012. 

 

114 
 



 

Charles, Maria, and David B. Grusky. 2004. Occupational Ghettos: The Worldwide 
Segregation of Women and Men. Stanford University Press. 

 
Cherlin, A. J. 2009. The Marriage-Go-Round. New York: Vintage Books. 
 
Christiano, Kevin. 2000. “Religion and Family in Modern American Culture.” Pp. 43–78 

in Family, Religion and Social Change in Diverse Societies, edited by Jeryy G. 
Pankhurst and Sharon K. Houseknecht. New York: Oxford University Press. 

 
Clark, Sue Campbell. 2000. “Work/Family Border Theory: A New Theory of 

Work/Family Balance.” Human Relations 53(6):747–70. 
 
Collerette, P., and P. Aubry. 1990. “Socio-economic evolution of women business 

owners in Quebec (1987).” Journal of Business Ethics 9(4-5):417-422. Retrieved 
February 14, 2012. 

 
Cott, Nancy F. 2002. Public vows: a history of marriage and the nation. Harvard 

University Press. 
 
Davidson, J. C., and D. P. Caddell. 1994. “Religion and the Meaning of Work.” Journal 

for the Scientific Study of Religion 33:135–47. 
 
Delmar, Frédéric, and Per Davidsson. 2000. “Where Do They Come from? Prevalence 

and Characteristics of Nascent Entrepreneurs.” Entrepreneurship & Regional 
Development 12(1):1–23. 

 
DeMartino, Richard, and Robert Barbato. 2003. “Differences between women and men 

MBA entrepreneurs: exploring family flexibility and wealth creation as career 
motivators.” Journal of Business Venturing 18(6):815-832. 

 
Douglas, Susan Jeanne, and Meredith Michaels. 2005. The Mommy Myth: The 

Idealization of Motherhood and How It Has Undermined All Women. Simon and 
Schuster. 

 
Eagly, Alice H., and Steven J. Karau. 2002. “Role Congruity Theory of Prejudice toward 

Female Leaders.” Psychological Review 109(3):573–98. 
 
Eddleston, Kimberly A., and Gary N. Powell. 2008. “The role of gender identity in 

explaining sex differences in business owners’ career satisfier preferences.” 
Journal of Business Venturing 23(2):244-256. 

 
Ecklund, Elaine Howard. 2003. “Catholic Women Negotiate Feminism: A Research 

Note.” Sociology of Religion 64(4):515–24. 
 
Edgell, P. 2006. Religion and Family in a Changing Society. Princeton: Princeton 

University Press. 

115 
 



 

Erdwins, Carol J., Louis C. Buffardi, Wendy J. Casper, and Alison S. O’Brien. 2001. 
“The Relationship of Women’s Role Strain to Social Support, Role Satisfaction, 
and Self-Efficacy*.” Family Relations 50(3):230–38. 

 
Fels, Anna. 2013. Necessary Dreams: Ambition in Women’s Changing Lives. Knopf 

Doubleday Publishing Group. 
 
Fischer, Eileen M., A. Rebecc. Reuber, and Lorraine S. Dyke. 1993. “A Theoretical 

Overview and Extension of Research on Sex, Gender, and Entrepreneurship.” 
Journal of Business Venturing 8(2):151–68. 

 
Frone, Michael R. 2003. “Work-Family Balance.” Pp. 143–62 in Handbook of 

occupational health psychology, edited by J. C. Quick and L. E. Tetrick. 
Washington,  DC,  US: American Psychological Association. 

 
Gallagher, S. 2003. Evangelical Identity and Gendered Family Life. New Brunswick: 

Rutgers University Press. 
 
Gallagher, Sally K., and Christian Smith. 1999. “Symbolic Traditionalism and Pragmatic 

Egalitarianism: Contemporary Evangelicals, Families, and Gender.” Gender and 
Society 13(2):211–33. 

 
Gallos, J.V. 1989. “Exploring Women’s Development: Implications for Career Theory, 

Practice and Research.” in Handbook of Career Theory, edited by M.B. Arthur, 
D.T. Hall, and B.S. Lawrence. Cambridge: Cambridge University Press. 

 
Gault-Sherman, Martha, and Scott Draper. 2012. “What Will the Neighbors Think? The 

Effect of Moral Communities on Cohabitation.” Review of Religious Research: 
The Official Journal of the Religious Research Association 54(1):45–67. 

 
Georgellis, Yannis, and Howard J Wall. 2004. “Entrepreneurship and the Policy 

Environment.” Working Paper Series. 
 
Gerson, Kathleen. 2002. “Moral Dilemmas, Moral Strategies, and the Transformation of 

Gender Lessons from Two Generations of Work and Family Change.” Gender & 
Society 16(1):8–28. 

 
Glass, Jennifer, and Jerry Jacobs. 2005. “Childhood Religious Conservatism and Adult 

Attainment among Black and White Women.” Social Forces 84(1):555-579.  
 
Glass, Jennifer, and Philip Levchak. 2014. “Red States, Blue States, and Divorce: 

Understanding the Impact of Conservative Protestantism on Regional Variation in 
Divorce Rates 1.” American Journal of Sociology 119(4):1002–46. 

 
Greene, P.G., M.M. Hart, E.J. Gatewood, C. G. Brush, and N.M. Carter. 2003. “Women 

Entrepreneurs: Moving Front and Center: An Overview of Research and Theory.”  

116 
 



 

Greenhaus, Jeffrey H., and Nicholas J. Beutell. 1985. “Sources of Conflict Between 
Work and Family Roles.” Academy of Management Review 10(1):76–88. 

 
Greenhaus, Jeffrey H., and Gary N. Powell. 2006. “When Work And Family Are Allies: 

A Theory Of Work-Family Enrichment.” Academy of Management Review 
31(1):72–92. 

 
Griebel, Jenna M., Jerry Z. Park, and Mitchell J. Neubert. 2014. “Faith and Work: An 

Exploratory Study of Religious Entrepreneurs.” Religions 5(3):780–800. 
 
Grzywacz, Joseph G., and Brenda L. Bass. 2003. “Work, Family, and Mental Health: 

Testing Different Models of Work-Family Fit.” Journal of Marriage and Family 
65(1):248–61. 

 
Hambrick, Donald C., and Phyllis A. Mason. 1984. “Upper Echelons: The Organization 

as a Reflection of Its Top Managers.” Academy of Management Review 9(2):193–
206. 

 
Hardacre, H. 1997. “The Impact of Fundamentalism on Women, the Family and 

Interpersonal Relations.” Pp. 129–50 in Fundamentalisms and Society: 
Reclaiming the Sciences, the Family and Education, edited by M.E. Marty and 
S.R. Appleby. Chicago: University of Chicago Press. 

 
Hartman, Harriet, and Moshe Hartman. 1996. “More Jewish, Less Jewish: Implications 

for Education and Labor Force Characteristics.” Sociology of Religion 57(2):175–
93. 

 
Heaton, Tim B., and Marie Cornwall. 1989. “Religious Group Variation in the 

Socioeconomic Status and Family Behavior of Women.” Journal for the Scientific 
Study of Religion 28(3):283–99. 

 
Hewlett, Sylvia Ann. 2007. Off-Ramps and On-Ramps: Keeping Talented Women on the 

Road to Success. Harvard Business Press. 
 
Hill, E. Jeffrey et al. 2006. “Researching the 60-Hour Dual-Earner Workweek An 

Alternative to the ‘Opt-Out Revolution.’” American Behavioral Scientist 
49(9):1184–1203. 

 
Hinze, Susan Waldoch. 2000. “Inside Medical Marriages The Effect of Gender on 

Income.” Work and Occupations 27(4):464–99. 
 
Hochschild, Arlie, and Anne Machung. 2003. The Second Shift. New York: Penguin 

Books. 
 

117 
 



 

Hofferth, Sandra L., Joseph Pleck, Jeffrey L. Stueve, Suzanne Bianchi, and Liana Sayer. 
2002. “The Demography of Fathers: What Fathers Do.” Handbook of father 
involvement: Multidisciplinary perspectives 63–90. 

 
Houseknecht, Sharon K., and Jerry G. Pankhurst, eds. 1999. Family, Religion, and Social 

Change in Diverse Societies. New York: Oxford University Press. 
 
Hughes, Karen D. 2006. “Exploring Motivation and Success Among Canadian Women 

Entrepreneurs.” Journal of Small Business & Entrepreneurship 19(2):107–20. 
 
Ireland, R. D., and J. W. Webb. 2007. “A Cross-Disciplinary Exploration of 

Entrepreneurship Research.” Journal of Management 33(6):891–927. 
 
Jacobs, Jerry A., and Kathleen Gerson. 2004. The time divide: work, family, and gender 

inequality. Harvard University Press. 
 
Jacobs, Jerry A., and Kathleen Gerson. 2001. “Overworked Individuals or Overworked 

Families? Explaining Trends in Work, Leisure, and Family Time.” Work and 
Occupations 28(1):40–63. 

 
Jeffrey D. Morenoff. 2003. “Neighborhood Mechanisms and the Spatial Dynamics of 

Birth Weight.” American Journal of Sociology 108(5):976–1017. 
 
Jurik, Nancy C. 1998. “Getting Away and Getting By.” Work and Occupations 25(1):7-

35.  
 
Kagan, J. 1993. “Success: Not What it Used to be.” Working Women 55-62. 
 
Kahn, Robert L., Donald M. Wolfe, Robert P. Quinn, J. Diedrick, and Robert A. 

Rosenthal. 1964. Organizational Stress: Studies in Role Conflict and Ambiguity. 
Oxford,  England: John Wiley. 

 
Kauanui, Sandra King, Kevin D. Thomas, Cynthia L. Sherman, Gail Ross Waters, and 

Mihaela Gilea. 2008. “Exploring Entrepreneurship through the Lens of 
Spirituality.” Journal of Management, Spirituality &amp; Religion 5(2):160–89. 

 
Keister, Lisa A. 2007. “Upward Wealth Mobility: Exploring the Roman Catholic 

Advantage.” Social Forces 85(3):1195–1225. 
 
Keister, Lisa A. 2011. Faith and Money: How Religion Contributes to Wealth and 

Money. Cambridge: Cambridge University Press. 
 
Kellstedt, Lyman A., and John C. Green. 1993. “Knowing God’s Many People: 

Denominational Preference and Political Behavior.” in Rediscovering the 
Religious Factor in American Politics, edited by David C. Leege and Lyman A. 
Kellstedt. M.E. Sharpe. 

118 
 



 

Kepler, E., S. Shane, and S. Heights. 2007. “Are Male and Female Entrepreneurs Really 
that Different?” Retrieved (wwww.sba.gov/advo/research/women.html). 

 
Kinjerski, Val M., and Berna J. Skrypnek. 2004. “Defining Spirit at Work: Finding 

Common Ground.” Journal of Organizational Change Management 17(1):26–42. 
 
Kmec, Julie A. 1999. “Multiple Aspects of Work-Family Conflict.” Sociological Focus 

32(3):265–85. 
 
Koper, G. 1993. “Women Entrepreneurs and the Granting of Business Credit.” in Women 

in Business: Perspectives on Women Entrepreneurs, edited by S. Allen and C. 
Truman. London: Routledge. 

 
Krueger, N., M. Reilly, and A. Carsrud. 1997. “Competing Models of Entrepreneurial 

Intentions.” in Proceedings from the International Council for Small Business 
Annual Conference. San Francisco. 

 
Kyro, Paula. 2001. “Women Entrepreneurs Question Men’s Criteria for Success.” in 

Proceedings of the 2001 Entrepreneurship Research Conference and Frontiers of 
Entrepreneurship Research. Babson Colege Retrieved 
(www.babson.edu/entrep/fer/Babson2001). 

 
Langowitz, Nan, and Maria Minniti. 2007. “The Entrepreneurial Propensity of Women.” 

Entrepreneurship: Theory & Practice 31(3):341–64. 
 
Lee, Matthew R., and John P. Bartkowski. 2004. “Love Thy Neighbor? Moral 

Communities, Civic Engagement, and Juvenile Homicide in Rural Areas.” Social 
Forces 82(3):1001–35. 

 
Lee-Gosselin, H., and J. Grise. 1990. “Are women owner-managers challenging our 

definitions of entrepreneurship? An in-depth survey.” Journal of Business Ethics 
9(4-5):423-433.  

 
Lehrer, Evelyn L., and Carmel U. Chiswick. 1993. “Religion as a Determinant of Marital 

Stability.” Demography 30(3):385.  
 
Lehrer, E. L. 1995. “The Effects of Religion on the Labor Supply of Married Women.” 

Social Science Research 24(3):281–301. 
 
Lehrer, Evelyn L. 1998. “Religious Intermarriage in the United States: Determinants and 

Trends.” Social Science Research 27(3):245–63. 
 
Lieberson, S. n.d. “Understanding Ascriptive Stratification: Some Issues and Principles.” 
 
Lieberson, Stanley. 1969. “Measuring Population Diversity.” American Sociological 

Review 34(6):850. 

119 
 



 

Lombard, K. V. 2001. “Female self‐employment and demand for flexible, nonstandard 
work schedules.” Economic Inquiry 39(2):214-237.  

 
Mattingly, Marybeth J., and Liana C. Sayer. 2006. “Under Pressure: Gender Differences 

in the Relationship Between Free Time and Feeling Rushed.” Journal of 
Marriage and Family 68(1):205–21. 

 
McCline, R. L., S. Bhat, and P. Baj. 2000. “Opportunity Recognition: An Exploratory 

Investigation of a Component of the Entrepreneurial Process in the Context of the 
Health Care Industry.” Entrepreneurship, Theory and Practice 25(2):81–94. 

 
Mead, Frank, and Samuel Hill. 1995. Handbook of Denominations in the United States. 

10th ed. Nashville: Abingdon Press. 
 
Meiksins, Peter, and Peter Whalley. 2002. Putting Work in Its Place: A Quiet Revolution. 

Cornell University Press. 
 
Melton, Gordon. 2009. Melton’s Encyclopedia of American Religions. 8th ed. Detroit: 

Gale Cengage Learning. 
 
Mennino, Sue Falter, and April Brayfield. 2002. “Job-Family Trade-Offs The 

Multidimensional Effects of Gender.” Work and Occupations 29(2):226–56. 
 
Morris, M., and M. Schindehutte. 2005. “Entrepreneurial Values and the Ethnic 

Enterprise: An Examination of Six Subcultures.” Journal of Small Business 
Management 43(4):453–79. 

 
Mosher, William D., Linda B. Williams, and David P. Johnson. 1992. “Religion and 

Fertility in the United States: New Patterns.” Demography 29(2):199–214. 
 
Orser, Barbara, and Lorraine Dyke. 2009. “The Inlfuence of Gender and Ocupational-

Role on Entrepreneurs’ and Corporate Managers’ Success Criteria.” Journal of 
Small Business and Entrepreneurship 22(3):327-354. 

 
Park, Jerry Z., Jenna Griebel Rogers, Mitchell J. Neubert, and Kevin D. Dougherty. 2014. 

“Workplace-Bridging Religious Capital: Connecting Congregations to Work 
Outcomes.” Sociology of Religion 75(2):309 – II. 

 
Parker, Barbara, and Leonard H Chusmir. 1992. “A comparison of men and women 

managers’ and nonmanagers’ perceptions of success.” Human Resource 
Development Quarterly 3(1):73-84.  

 
Pavalko, Eliza K., and Kathryn A. Henderson. 2006. “Combining Care Work and Paid 

Work Do Workplace Policies Make a Difference?” Research on Aging 28(3):359–
74. 

120 
 



 

Peek, Charles W., George D. Lowe, and L. Susan Williams. 1991. “Gender and God’s 
Word: Another Look at Religious Fundamentalism and Sexism.” Social Forces 
69(4):1205–21. 

 
Percheski, Christine. 2008. “Opting Out? Cohort Differences in Professional Women’s 

Employment Rates from 1960 to 2005.” American Sociological Review 
73(3):497–517. 

 
Peskowitz, Miriam. 2005. The Truth Behind the Mommy Wars: Who Decides What 

Makes a Good Mother?. Emeryville, CA: Seal Press. 
 
Pleck, Elizabeth H., and Joseph H. Pleck. 1997. “Fatherhood Ideals in the United States: 

Historical Dimensions.” Pp. 33–48 in The role of the father in child development 
(3rd ed.). Hoboken,  NJ,  US: John Wiley & Sons Inc. 

 
Pleck, Joseph H. 1997. “Paternal Involvement: Levels, Sources, and Consequences.” Pp. 

66–103 in The role of the father in child development (3rd ed.). Hoboken,  NJ,  
US: John Wiley & Sons Inc. 

 
Powell, Gary N., and Kimberly A. Eddleston. 2008. “The paradox of the contented 

female business owner.” Journal of Vocational Behavior 73(1):24-36. Retrieved 
January 23, 2012. 

 
Putnam, R. D., and D. E. Campbell. 2010. American Grace: How Religion Divides and 

Unites Us. New York: Simon and Schuster. 
 
Ray, Dennis M., and Dominique V. Trupin. 1989. “Crossnational comparison of 

entrepreneurs perceptions of success.” Entrepreneurship & Regional 
Development 1(1):113-127. 

 
Read, Jen’nan G., and David E. Eagle. 2011. “Intersecting Identities as a Source of 

Religious Incongruence.” Journal for the Scientific Study of Religion 50(1):116–
32. 

 
Regnerus, Mark D. 2003. “MORAL COMMUNITIES AND ADOLESCENT 

DELINQUENCY:” Sociological Quarterly 44(4):523–54. 
 
Reynolds, Paul D. 1997. “Who Starts New Firms? Preliminary Explorations of Firms-in-

Gestation.” Small Business Economics 9(5):449–62. 
 
Reynolds, P. D. 2007. Entrepreneurship in the United States. Springer. 
 
Ridgeway, Cecilia L. 2009. “Framed Before We Know It How Gender Shapes Social 

Relations.” Gender & Society 23(2):145–60. 
 

121 
 



 

Ridgeway, Cecilia L. 2011. Framed by gender: how gender inequality persists in the 
modern world. Oxford University Press. 

 
Robb, Alicia, and John D. Wolken. 2002. “Firm, Owner, and Financing Characteristics: 

Differences Between Female- and Male-Owned Small Businesses.” SSRN 
eLibrary.  

 
Robinson, P. B., D. V. Stimpson, J. C. Huefner, and H. K. Hunt. 1991. “An Attitude 

Approach to the Prediction of Entrepreneurship.” Entrepreneurship, Theory and 
Practice Summer:13–31. 

 
Rogers, Jenna Griebel, and Aaron B. Franzen. 2014. “Work-Family Conflict: The Effects 

of Religious Context on Married Women’s Participation in the Labor Force.” 
Religions 5(3):580–93. 

 
Rokeach, M. n.d. The Nature of Human Values. New York, NY: Free Press. 
 
Sayer, Liana C. 2005. “Gender, Time and Inequality: Trends in Women’s and Men’s Paid 

Work, Unpaid Work and Free Time.” Social Forces 84(1):285–303. 
 
Schein, E. 1975. “How Career Anchors Hold Executives to their Career Paths.” 

Personnel 52. 
 
Schein, E. H. 1990. “Organization Culture.” American Psychologist 45(2):109–19. 
 
Sherkat, Darren E. 2000. “‘That They Be Keepers of the Home’: The Effect of 

Conservative Religion on Early and Late Transitions into Housewifery.” Review 
of Religious Research 41(3):344–58. 

 
Sherkat, Darren E. 2010. “Religion and Verbal Ability.” Social Science Research 

39(1):2–13. 
 
Sherkat, D. E., and C. G. Ellison. 1999. “Recent Developments and Current 

Controversies in the Sociology of Religion.” Annual Review of Sociology 25:363–
94. 

 
Smidt, C. E. 2001. “Religion and American Public Opinion.” in In God We Trust? 

Religion and American Politcal Life, edited by C.E. Smidt. Grand Rapids: Baer 
Academic. 

 
Smith, Patricia L., Stanley J. Smits, and Frank Hoy. 1992. “Female business owners in 

industries traditionally dominated by males.” Sex Roles 26(11-12):485-496.  
 
Srinivasan, R., C. Woo, and A. Cooper. 1993. “Preformance Determinants for Male and 

Female Entrepreneurs.” in Frontiers of Entrepreneurship Research, edited by W. 
Bygrave et al. Babson Park: BabsonCollege. 

122 
 



 

Stark, Rodney. 1984. “Religion and Conformity: Reaffirming a Sociology of Religion.” 
Sociological Analysis 45(4):273. 

 
Stark, Rodney. 1996. “Religion as Context: Hellfire and Delinquency One More Time*.” 

Sociology of Religion 57(2):163–73. 
 
Stone, Pamela. 2007. Opting Out?: Why Women Really Quit Careers and Head Home. 

University of California Press. 
 
Storey, D. J. 1994. Understanding the Small Business Sector. Rochester, NY: Social 

Science Research Network. Retrieved October 12, 2014 
(http://papers.ssrn.com/abstract=1496214). 

 
Stroope, Samuel. 2011. “Education and Religion: Individual, Congregational, and Cross-

Level Interaction Effects on Biblical Literalism.” Social Science Research 
40(6):1478–93. 

 
Sturges, Jane. 1999. “What it Means to Succeed: Personal Conceptions of Career Success 

Held by Male and Female Managers at Different Ages.” British Journal of 
Management 10(3):239-252.  

 
Sullivan, A., and S. Sheffrin. 2003. Economics: Principles in Action. Prentice Hall. 
 
Verheul, Ingrid, and Roy Thurik. 2001. “Start-up Capital: ‘Does Gender Matter?’” Small 

Business Economics 16(4):329-345. Retrieved February 4, 2012. 
 
Voydanoff, Patricia. 2002. “Linkages Between the Work-Family Interface and Work, 

Family, and Individual Outcomes An Integrative Model.” Journal of Family 
Issues 23(1):138–64. 

 
Voydanoff, Patricia. 2004. “The Effects of Work Demands and Resources on Work-to-

Family Conflict and Facilitation.” Journal of Marriage and Family 66(2):398–
412. 

 
Voydanoff, Patricia. 2005. “Social Integration, Work‐Family Conflict and Facilitation, 

and Job and Marital Quality.” Journal of Marriage and Family 67(3):666–79. 
 
Wald, Kenneth D. 1987. Religion and Politics in the United States. St. Martin’s Press. 
 
Werbel, James. 1998. “Intent and Choice Regarding Maternal Employment Following 

Childbirth.” Journal of Vocational Behavior 53(3):372–85. 
 
Wilcox, Clyde, and Ted G. Jelen. 1991. “The Effects of Employment and Religion on 

Women’s Feminist Attitudes.” International Journal for the Psychology of 
Religion 1(3):161–71. 

 

123 
 



 

Winsor, Robert D., and Ellen A. Ensher. 2000. “Choices Made in Balancing Work and 
Family Following Two Women on a 16-Year Journey.” Journal of Management 
Inquiry 9(2):218–31. 

 
Woodberry, Robert D., and Christian S. Smith. 1998. “Fundamentalism et Al: 

Conservative Protestants in America.” Annual Review of Sociology 24:25–56. 
 
Wuthnow, R. 1994. God and Mammon in America. New York: Free Press. 
 
Wuthnow, R. 1996. Poor Richard’s Principle. Princeton: Princeton University Press. 
 
Zedeck, Sheldon, and Kathleen L. Mosier. 1990. “Work in the Family and Employing 

Organization.” American Psychologist 45(2):240–51. 
 

124 
 


	ABSTRACT
	CHAPTER TWO
	CHAPTER THREE
	CHAPTER FOUR
	Data and Methods
	Data for this analysis was taken from the Survey of Religion and Female Entrepreneurship. The Survey of Religion and Female Entrepreneurship is an online survey which was conducted in the spring of 2012. This survey examined the expectations and outco...
	The survey of religion and female entrepreneurship was disseminated to female entrepreneurs based upon female entrepreneurial associations. In particular, two female entrepreneurial associations were contacted and agreed to send the survey out to thei...
	CHAPTER FIVE
	Conclusion
	BIBLIOGRAPHY

